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FULL RANGE OF SIZES is handled at this tire retreading plant recently opened in Cleveland as a part 
nership venture by two oil jobbers. Mold capacities take care of the largest on-the road tires down to the 


smallest passenger sizes P. 6 


Balanced TBA Selling Makes Stations Profitable 


A comprehensive study of the operation of a typical service station shows what each depart- 
should sell to make the business profitable. F. A. Bean, 


ment—TBA, lubrication, oil product 
author of previous NPN articles on station merchandising and operation, analyzes sales vol 


umes in each station department, and comments on each. The article gives dollar values per 
g 


1,000 gals. of gasoline for merchandise and services sold. Page 56. 





ERGE 2.2t2,-2.ac PUMP 


€ 
* MODEL 
1116 


A: the left, the precision built Erie 
Rotary Pedestal type hand pump — 
mode! 1721-20. It delivers in pro- 
portion to RPM— 14 GPM at 70 RPM. 
Each unit is tested under vacuum for 
lift (lifts gasoline 10 vertical feet 
without priming) and hydrostatically 
to eliminate all leaks. It's \fast and 
easy acting and handles gasoline, 
kerosene, naphtha, fuel bil and other 
light petroleum products. It's one of 
a hundred Erie hand pump models. 

Typical models illustrated. Write 
for data and prices. 
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MODEL 
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MODEL 
3011 


ERIE METER SYSTEMS, INC. 


Main Office and Piant, Erie, Pa., U.S. A. 











“SURE GLAD | SIGNED 
UP WITH KELLY!” 


Lot of dealers throughout the country are con- 
gratulating themselves right now that they 
took on the Kelly line when they did. 


During Kelly’s 57 years in the tire business, the 
company has built a solid reputation for treating 
its dealers fairly and squarely through all kinds of 
business ups and downs 


Selling Kelly Tires is 0 Good. Business 


Sure-Stoy Super Flex Grp Trae 


Passenger 


rag » ("a 


Passenger Passenger 


Why don’t you look into the many advantages of 
signing up with Kelly-—so that when the present 
tire situation eases up we can get together and talk 
about your future opportunities with Kelly 


lf you'd like a field representative 
to call, just write 


THE KELLY-SPRINGFIELD TIRE COMPANY, Cumberiand, Maryland 


any). = 
\TIR wn ES 


and Improved 
for 57 years! 





ownth® A BETTER 


INDEPENDENT OPERATORS 


LOOKING FOR AN UNUSUALLY ATTRACTIVE 
PROPOSITION ARE INVITED TO WRITE FOR CORDUROY’S DIRECT-FACTORY OFFER. 


Manufacturers of PREMIUM QUALITY TIRES AND TUBES Since 1919 
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It Will Pay You to See Him! 


There are plenty of solid reasons for his popularity. Plenty of jobbers will 
tell you, he's ‘‘a swell guy from a swell outfit—and he's got a greot 
program for building new business.’’ No high pressure before you sign 
up—plenty of new business after you sign up. But no trying to run your 
business, ever! Remember—only The Conoco Man offers the ‘‘Conoco 
Profit Package."’ 


Put the ‘Conoco Profit Package 


4 SAT N PETER EUM NEWS 





CONOCO MAN 
for BIGGER BUSINESS 


* * * 


with the Conoco Profit Package 


ASK THE MEN who have met The Conoco Man! 

You'll learn he’s a great guy from a great company — 
with an important story of fine products and customer- 
making programs to tel] you. And you'll find plenty of 
new profits in his ‘Conoco Profit Package” —only pack- 
age of its kind in the industry! 

And The Conoco Man not only knows how to get— 
but also keep new business for you! 

Ask The Conoco Man. Call or write him today: 
Albuquerque, Butte, Chicago, Denver, Fort Worth, 
Houston, Kansas City, Los Angeles, Lincoln, New 
York, Oklahoma City, Salt Lake City, or Ponca City, 
Oklahoma. 








anal 


Outstanding with new-product research and 
development — with fine products, extro service and 
hard-hitting merchandising programs. That's the 
story of Continental Oil Company—o great outfit 
to do business with, an outfit that can meon bigger 
business for you! 


Outstanding, with fine products like new Conoco 
Super Motor Oil! Conoco Syper's great 50,000 
Miles—No Wear’ story has built sensational soles 
increases —keeps millions coming bock to deciers, 
keeps deolers loyal to you! And powerful notiono! 
advertising never lets up! 


Outstanding with extra customer services for 
76 yeors services thot build bigger repect 
business for Conoco dealers. No other oi! company 
offers unique TOURAIDE, the personclized trove! 
service. And Conoco credit cords bring extra busi 
ness from countiess tourists 





Ashland 
Oil Products 
are protected by 
Tri-Sure Closures 


fshlan 


TOPFLITE 


A 1Ts large and modern refineries in the Ohio Valley area, 
the Ashland Oil & Refining Company of Ashland, Ken- 
tucky, produces high-quality gasoline, motor oil, anti-freeze 
and volatile fluids. 


These products are processed with the meticulous methods 
that are traditional at Ashland. And they are given the most 


CLOSURES reliable protection from leakage, tampering and evaporation— 


in drums equipped with Tri-Sure Closures*. 


°The “’Tri-Sure” Trademark is a mark When Ashland customers see the Tri-Sure heavy-gauge seal 
of reliability backed by 29 years and distinctive octagonal flange, they know they are getting 


serving industry. It tells your cus full drums—free of impurities. 
tomers that genuine Tri-Sure Flanges 


inserted with genuine Tri-Sure dies), Give your customers this proof that you are protecting your 

Plugs and Seals have been used product —and their interests. When you order drums, specify 
‘*Tri-Sure Closures’’—and build the good will that every good 
product deserves. 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
TRI-SURE PRODUCTS LIMITED, ST. CATHARINES, ONTARIO, CANADA 











AHEAD OF THE NEWS 





TIRE OUTLOOK— Action by Defense Production Ad- 
ministration last week in ordering automobile pro- 
duction cut about 100,000 units to 1,100,000 during 
fourth quarter 1951 should definitely remove all pos- 
sibilities of any shortage occurring in passenger tire 
supplies. This saving of more than 8% in original 
equipment passenger tires also should permit tire 
makers to channel more supplies to heavy-duty tire 
production. 

. * o 
PERMANENT SUBSIDY—When the price war set 
in throughout the Los Angeles Basin last year, the 
major suppliers arranged competitive allowances to 
enable dealers to meet the cuts. Idea was to prevent 
hardship cases. With the current neighborhood price 
battles, subsidies have been resumed. Some suppliers 
fear that many dealers may take them so much for 
granted that the subsidies will become permanent 

. * a 
FIBRE CONTAINERS Even though chances look 
pretty good now that oil packers will be able to ob- 
tain full 90% quotas of blackplate during fourth 
quarter 1951, they are intensifying efforts to perfect 
substitute containers. In addition to thought given 
glass containers (see July 25 NPN, p. 5), at least one 
company, predominantly a West Coast operator is 
considering use of paper or fibre containers. 

= e a 
SELF-SERVE SERVICE-—Many self-serves in Cali- 
fornia are now giving service in some form or other, 
resulting in a marked decline in the number of pure 
self-serves. Reason is that major-brand outlets have 
been dropping their retail prices within a cent or two 
of self-serve prices, cutting into serve-yourself busi- 
ness. The situation is posing self-serves with this 
dilemma: chopping margin in an effort to develop 
volume, or giving service in some form. 


CARGO TANKS—- Interstate Commerce Commission is 
expected to make public shortly new cargo tank spec- 
ifications restricting all cargo tanks to compartments 
of not more than 1,200 gals. National Tank Truck 
Carriers, Inc., says new “specs” have been urged by 
tank manufacturers who want to build tanks with 
open hearth of blue annealed steel one gauge heavier 
than high tensile 


AWAY FROM CANOPIES—More and more stations 
on the West Coast are being built without canopies. 
Although canopies have been traditional in the West, 
the maneuverability gained in an open layout, as 
pioneered by self-serve multi-pumps, has made a big 
impression on operators. One major company is 
even removing canopies when it remodels its old 
conventionals. 


PAD RAISES SIGHTS As a result of a re-evalua- 
tion of the mobilization demand picture, PAD report- 
edly soon will call for an expansion of basic refining 
capacity in the U. S. considerably beyond the 1,000,- 
000 b/d originally set as the goal to be reached by 
the end of 1953. 


TIRE PRICE ORDER—Those major oil companies 
who own a private tire brand will shortly be subject 
to a special ceiling price order controlling the prices 
they will pay under their cost-plus contracts with 
rubber companies. An OPS tire and tube advisory 
committee has agreed on three methods of determin- 
ing prices, the nature of which have not been speci- 
fied. However, OPS says that selection of cost-com- 
puting methods will be left to manufacturers, while 
adoption of accounting periods will be by negotiation 
between manufacturer and private brand buyer. Price 
control will be effected by freezing the manufacturer's 
margin only, thus permitting the private brand buy- 
ing price to go up or down with the varying effect of 
volume buying on the one hand and changing labor 
and material costs on the other 


eee 

COMPACT MULTI-PUMPS —- Extensive multi-pump 
layouts can cost a lot in rental and staff. A leading 
California marketer advocates compact layouts for 
multi-pumps and claims that a three to five pump- 
island installation can be laid out on a 100° x 100° site. 
He prefers 125’ x 125 
mensions in excess of 200 


But he scorns lots with di- 


GAS VS COAL—Some congressmen from gas-pro- 
ducing states are beginning to be concerned over the 
use of gas in large consuming areas near coal-produc- 
ing districts. They are afraid gas reserves in their 
home states will be depleted too rapidly. And one of 
them—Representative Smith (D., Miss.)—-has intro- 
duced a bill to amend the Natural Gas Act so as to 
bar the Federal Power Commission from approving 
extensions of service unless a determination is made 
that it will not impair supplies for the territory from 
which the gas is produced 


MORE INDUSTRY LID-LIFTERS.—The Oi! Industry 
Information Committee intends to produce a couple of 
companion pieces to the “white paper” distributed to 
the country’s editors some weeks ago, giving them an 
insight into the supply job confronting the industry 
this year. Scheduled first is an explanation of the way 
pricing works in the industry. Then will come a 
background filler-in on industry profits. Besides be- 
ing a convenient method of presenting their subjects 
in a general way, the papers will constitute basic ma- 
terial for OIIC speeches, movies, broadcasts, press 
releases and literature. 














Purolator's Sales-Link with dealers doesn’t stop with the 3. Purolator’s Micronic design builds oil sales. Every 
ale of oil filters. Purolator links its selling effort to Purolator* Micronic installed means an extra quart 
dealers in three important ways of oil sold. Every oil change means a chance for 
Filter Check, an opportunity to sell a Purolator 


1. Purolator’s big national advertisin rogram pre- 
° ew : Micronic* Refill. 


sella both the dealer and the dealer's customer— 


the driver Make sure your dealers check the filter every time they 


2. Purolator’s experienced salesmen build TBA sales check—or change—the oil. Make sure, too, that they 


» "Ve t ‘ » » Pp P 
Each aaleaman works with a group of dealers supply tock to sell every car that calls...that they use Purolator 


‘ s-buil y materi th ul fir l : 
ing product and merchandising information, helps sales-building material ey Ul find ut all pays. 


build sales and goodwill. Yes, it pays to PUSH PUROLATOR! 


*Reg U & Pat Of 


NOW ... WITH THE NEW DIRT-CHECK WINDOWS 


Runoltdor = SEE 
Onin, “Zaeyro SEU! 











CHAS. E. SPAHR 


Harvey, Louisiana 
Distributor for Pan-Am 


Right 
CHAS. E. SPAHR, JR 


Above: A. R. NIKOLL, 
General Manager 


DOUBLE CHECK 
—<—s 
Oe 


’ ft 


MAKE 2 SALES . . . 2 PROFITS by 


| NE 
PUROLATOR te co So one ; 


MICRONIC OIL FILTER 
i} 


PUROLATOR PRODUCTS, INC. RAMWAY, NEW JERSEY, AND TORONTO, ONTARIO, CANADA 





Millions of motorists stop ROOM 


96 million where they see this sign 


4 . . . ’ 
OLKS believe in signs. That’s why so many stop at 
Texaco Dealers’ Registered Rest Rooms. And that’s why 


S. ; so many more will stop after this advertising makes its im- 
- pression...with more than 30 million messages now delivered 
| 


daily on big poster boards from coast to coast ...upon more 


: readers =» ' 


than 96 million readers of the leading national magazines. 


Actually Texaco Dealers have two powerful signs that 
are terrific stoppers, the familiar TEXACO 
sign and the Registered Rest Room sign. 
What's more... they are the only two 
service station signs in America 
that greet motorists in all 48 States 
. two more good reasons why 


0 DEALERS 
peape busy dealers. / 
a 





Sky Chief ana FIRE-CHIEF casounts 
HAVOLINE and TEXACO MOTOR OILS - MARFAK CHASSIS 
LUBRICATION - PT ANTI-FREEZE - REGISTERED REST ROOMS 











WASHINGTON 





Government Waking Up to Fact Oil 
Needs More Steel for Defense Job 


By Herbert A. Yocom, Washington Editor 


The industry now can look forward 
to the prospect of being somewhat 
better off for steel, beginning in the 
fourth quarter, although it can hard- 
ly hope ever to get all that it wants 
or could use and will have to con- 
tinue battling for even its absolutely 
ssential requirements 

Marking the apparent turn for the 
better was last week's announcement 
by the Defense Production Adminis- 
tration of steel allocations for the 
final quarter of this year 

There wasn't much of a turning, it 
is true. Oil's quota will be only 213 
000 tons greater than in the third 
quarter and thus still considerably 
short of minimum needs as estimated 
by PAD But it was a turning 
nonetheless, and, to that extent, an 
event of genuine significance 

Indeed, there is every indication 
that allocations for subsequent quar 
ters will be increasingly larger Be- 
cause, somehow, the fact seems at 
last to be sinking into certain official 
skulls hereabouts that the surest way 
NOT to have enough oil to fight a 
war or even to fuel the economy 
during this mobilization period is to 
maintain the industry on a starva- 
tion diet for steel 

The only mystery is why the ap- 
parent awakening was so long post- 
poned For months PAD, with the 
stalwart backing of Secretary Chap- 
man, had been dinning at the own- 
ers of those skulls the simple little 
story of “No steel, no oil 
security,” yet always the 
was the same “Nuts 

Way back last March 14 those who 
wouldn't believe, even drew up a 
policy pronouncement which warned 
of the likelihood of a great many oil 
expansion projects being proposed as 
a consequence of the defense program 
and then solemnly laid down the line 
that these were to be sat on hard 
Otherwise, ran the argument, the 
whole mobilization effort might be 
thrown out of kilter and have the 
result of actually 
ability to wage war 

Much of the same thinking atill 
prevails hereabouts. Particularly is 
that so in what the military would 
call the “lower echelons” of such 
places as DPA. These are the levels 
where originate the questions and 
challenges of the estimates as to 
oil's needs prepared by the PAD. No 


no oil, no 
response 


decreasing our 


doubt such questions and challenges 
will continue to be raised in the fu 
ture, and so long as that probability 
exists, PAD---and the industry—must 
stand ready to meet and to answer 
them 

All in all, 
looking up 


however, things are 


Notes on the National Petroleum 
Council: Word passed from Interior 
Department to the Council, at last 
week's meeting, that there will be no 
changes made in the membership this 
year, thus temporarily closing the 
door on jobber efforts to gain in- 
creased representation NPC still 
is not officially functioning in an ad 
visory capacity to PAD, despite 
Secretary Chapman's DJ-approved 
directive paving the way for the coun 
cil to perform in such a role. That's 
because NPC must first amend its 
Articles of Organization, which it 
won't get around to doing until the 
October meeting A grand total 
of 899 different industry men have 
served or are serving on the 202 com 
mittees set up by NPC _ since 
organizing back in 1946. In all this 
period, however, the Council itself 
has had but one chairman Walter S 
Hallanan, whose continuance in that 
post is evidence enough of a deep 
and abiding trust in his fairness and 
calm judgment 


Is there any truth to the report, 
which comes from an unofficial per- 
son with some rather good contacts 
hereabouts, that Averell Harriman 
was employed by Truman to offer 
Iran a substantial loan-—maybe as 
much as $500 miliionif he thought 
that would help pave the way for an 
equitable settlement of the oil con- 
troversy with the British? Could be 
could be 

** * 

There's absolutely no foundation at 
all, however, to that other report 
that the reason Secretary Chapman 
and Deputy PAD Brown took PAD’s 
Bob Gordon along with them to Mexi 
co last week was so that the latter 
could locate desk room down there for 
PAD employes. Gordon (from Cali- 
fornia Standard) is the luckless in- 
dividual saddied by Brown with the 
job of trying to wheedle more space 
for PAD in Chapman's Interior De- 
partment building. He's making head- 
way, but every step is a battle 





PUMPING TIPS 


From 


BISHMAN 


Efficient pumping demands the right 
pump for the right job. Step up ef- 
ficiency in pumping ecperotions by 
putting one of these job-proven 
Bishmon pumps te work 











PETROLEUM LIQUID 
TRANSFER 
= 700 
TRANSFER 
PUMP 
ideal tor under f= 
ground 
tonks, skid 
tonks of 
transfer of 
petroleum 
from drums 
This low cost 
high speed pump easily delivers 7 gollons 
Lifts up to 20 feet. Adjustable 
and 2° openings. Screws 
directly into borrel or tank fittings Droins 
by merely lifting handle 


2. VOLATILE LIQUID 
HANDLING 


per minute 
suction pipe fits | 


#750 

VAPOR 
PROOF 
UTILITY 


PUMP ~a 


4 





Specially designed for wee around point 
shops, gorages, foctories ond service sto 
thons Vapor proof volve meets fire pro 
tection requirements Plastic cooted dice 
phragm Collapsible suction tube fits %”, 
1%" and 2 P 9 R ded for 
alcohol, paint thinners, turpentine ond petro 
leum products at room temperatures or lower 


3 #700-8 REFUELING PUMP—Some os 
. #700 except for upright fitting which 
roses hose obove implement to be refueled 


4 #777 CHEMICAL PUMP—For pump 

- ing industrial chemicals such os turpen- 
tine, benzol, acetone, etc Plastic cooted 
diaphragm Vapor proof valve. All olum 
imum body and suction tube 


5. + 444 PULL TYPE Ol & GREASE 

PUMP—iIdeol for hordwore stores and 
filling stations. Handles any fivid thet will 
not corrode steel ond aluminum 


6. £825 GREASE PUMP—For fivids too 
heavy for ordinory pumps. Uses com 

binotion rubber cup ond piston seal No 

check volves Wide open entry of fluid 

through seals 

SEE YOUR JOBBER for full detoils or write 

for Catelog No. 700 
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Why 


today's driving 
conditions require 
this revolutionary 

new battery! 


You're driving more than 
ever before — more mile- 


age means more battery 


Your battery is being 
charged more — not only 


wear 


over more miles but also, 


at higher rates 


Higher compression 
motors are here —they 


require more battery start 


Today, batteries are un- 
der the hood —and un 


der-the-h 1 batteries 


ing power 


must withstand under-the 


hood temperatures 
I 


ewWillard Super 


12 





against the No.l battery killer 


with 


PRODUCTION EXPANDED 


to meet the demand for 
Willard Super Masters 


So great has been the demand for 
the Willard Super Master, that 
some dealers have been unable 
to keep it in stock. But now pro- 
duction facilities have been ex- 
panded— more Super Masters are 
being delivered to Willard Deal- 
ers every day! 


Thousands of car owners have 
bought the Willard Super Master 
—thousands still need it. See 
your Willard Distributor today! 


THE METALEX GRID 
with these 


plus features 


MAKES THE NEW 
WILLARD 


SUPER MASTER New des 
CUSTOM-BUILT FOR reinforce 
Stress. Withs 


TODAY'S DRIVING under-th 
CONDITIONS sone 


n — heavily 
at points of mer. 
tands high 
¢-hood temper- 


illard 


METALE X 


greatest battery improvement in 25 years! 


Today, OVERCHARGING is the No. 1 battery killer. More batteries 
are worn out from this one cause than from all other causes combined! 
Overcharging strikes directly at the grids—the lead-alloy framework 
which holds in place the current-producing active material. Overcharg- 
ing corrodes the grids—/ractures them—destroys their ability to retain 
active material—destroys their utility as current conductors. 


But now METALEX—a new and vastly superior grid metal has been 
developed and perfected by Willard metallurgists specifically to combat 
damage by overcharging. And METALEX does so—stubbornly, effec 
tively. METALEX provides a full 100% more protection against the 
No. 1 battery killer! METALEX |-e-n-g-t-h-e-n-s battery life. Available 
exclusively in Willard Super Master Batteries! 


IMPROVED SEALING 
FOR LONGER LiFe 


LE 
£41 


IMPROVED ACTIVE MATERIAL 
FOR QUICKER STARTS 


Will neither crack in 
winter nor melt in sum- 


rw So much more ch 
~iniee high active, that snap etan 
_—_ 20d temper- assured—even in enee 
powered by new higher 
compression motors! 











Delco Heavy-Duty Shock Absorbers 
are packaged in pairs, for better 
merchandising. (Car application 
data on the label.) 


14 


Taxicabs and salesmen’s cars—and all passenger cars that must 
withstand rough going —need Delco heavy-duty shock absorbers. 
These rugged Delco shocks are specially designed and built to 
absorb punishment far longer . . . built to reduce wear and tear on 
every part of the car. 


Delco shocks are precision-made . . . they smooth the ride even under 
severe Operating conditions. 


Recommend Delco heavy-duty shock absorbers for all cars used in 
heavy-duty service. You can replace the shock absorbers for most 
late-model cars—and many older models—with these new Delcos 
quickly, easily. No drilling or special brackets are required. Available 
now for 14 passenger car makes. 


NITED DELCO SHOCK ABSORBERS— 
A UNITED MOTORS LINE 
Available Everywhere Through 

UNITED MOTORS DISTRIBUTORS 


> anede 


HYDRAULIC SHOCK ABSORBERS 


oTORS 








SUPPLY AND DEMAND 





- ° ° ° sol consumptth in 27 
Midwest Supply Dislocation Rights dunes wan tagtad tt in A Go 
thousands of gals. with comparative 


itself After Devastating Floods Ggures for May 1960, and percent of 


change) as follows 


Any concern felt or expressed over (see summary table on this page) 
the oil products supply situation in Gains were shown for both kerosine en 
the upper Midwest as the result of and distillate fuel output Arkansas 
pipe line shipments cut off by floods Gasoline inventories showed a con- oo 
was fully dissipated by the end of tinued substantial decline. Total gain 
last week in inventories of kerosine, distillate : 
Great Lakes Pipe Line Co. Ship- and residual] fuel oil was a little ahead Indiana 
ments to 13 terminals in lowa, IIli- of the previous week's increase tee 


Kansas 
nois, Minnesota, Nebraska and the Pennsylvania grade crude runs to peed 
Dakotas were cut off July 16 because stills dropped 5,867 b/d during the Massachusetts 
of the flood at Kansas City week ended July 21 as compared with oy 

After eight days, Great Lakes the previous week, according to Na- New York 
again began accepting gasoline tend- tional Petroleum Assn. statistics oy Spee 
ers on July 24, when it was estimated Comparative figures (in b/d) follow Oregor 
the lines would be operated at 71% Week Ended Week Ended Week Ended oer ns Yslané 
of capacity, being stepped up to 90% 3 South Carolina 


duly Ti, 1961 duly 14, 1961 duly 22. 1950 Tennessee 
of normal capacity by this week 50,550 56.417 53.004 


rower 


es ee 


~—cweece 


A check by NATIONAL PETROLEUM 
NEWS of pipe line terminals in the 
affected area showed that borrowing 
and purchasing of products by term 


Wax stocks at the end of May 
were highest in nearly 20 years, ris- 
ing to 162,400,000 lbs., according to sano terete GAERGeD Gale. compased with 

. ‘ 2 the monthly petroleum statement of ). 050,000 gals in March. 1950 

inals whose inventories were in dan- 
ger of becoming exhausted from those the Bureau of Mines 
having ample supplies kept the sit- Stocks of all waxes, bureau's re- On the Sercign refinery front Inter- 
uation from becoming serious at dis- port shows, increased 9,800,000 Ibs national Petroleum (Colombia) Lid 
tribution points from the end of April to whe end of wholly-ywned subsidiary of Interna- 
May this year, topping the 1950 peak tional Fetroleum Co., Lid... has made 
of 161,560,000 Ibs. reached in July an agreement with Colombian Na 
last year. Largest inventory increase tional Petroleum Co., Empresa Co- 
in May was in “other’.-which is lumbiana de Petroleos, for operation 
principally crude scale—-up 4,760,000 of an 18,000 b/d refinery at Barran- 
Ibs cabermeja 


West Virginia 


The Great Lakes line was full and 
gasoline stocks at many terminals 
were high when shipments were cut 
off. Even with the eight-day halt 
most suppliers expressed confidence 
they have enough product to fill é F 
demand until line could get back to At 162,400,000 Ibs. on May 31 Under this agreement, International 
full capacity operation stocks of all grades of wax were will occupy, use and operate with 

. highest since the end of 1932, when complete autonomy the present re 
inventories totaled 163,628,000 ibs finery which reverts to the nation 

Comparison of year ago stocks Aug. 2 under terms of the De Mares 


appeared when one terminal was with April and May of this year fol- Concession 
found to have its tanks brimming lows . > 


and arrangements were made to share International Colombia will pay a 
this product with other suppliers Wax Inventories fixed annua] amount plus fees vary 

Although suppliers at terminal (thousands of pounds) ing with amount of raw materials 
points were able to work out their May Apriti May treated, according to L. P. Maier 
problems through co-operation, avert- 1950 esse 1961 president of both International Pe 
ing temporary shortages refiners troleum companies 


In Minneapolis and St. Paul, a tight 
situation on premium gasoline dis- 


OE te ANE gr SR RN y= Nee 


14.540 17.080 20.160 
4.120 50.400 2 360 
were reportedly hard hit by predicted : 12,800 85,120 89,880 Empresa will construct facilities 
isee NPN July 25 p. 8) backing up Tots s1 Tee :2 600 , fo process 35.000 b/d of crude oil 
of gasoline caused by the halt in ship 
ments. Some refiners “have the stuff 
slopping over,” one source told NPN 


Summary of API Report of Refining Operations 


Closing for three days. from July (c.6 wer ~~ oe — 
20 to 23. of the main lock on the duly 21 duly 14 Dew renee 
Mississippi River at Alton, Ill, be- _ uae (Figures in bbls) 
cause of flood conditions, was said to ne runs nay Poe “Sas ae ae 

at —ahie effe p . oreign crude includec 529,000 575, 
have had no noticeable effect on me Percent Operated 925 4.7 22 
supply situation, since most river Gasoline 21.363.000 21.985.000 622.000 
terminals were filled and much river Kerosine 2.477.000 2 362.000 . 115.000 
transportation equipment was idle Distillate fuel oil 8,721,000 8,695,000 + 26,000 

Refinery runs of crude oil and re- Residual fuel oil 8,963,000 9,033,000 70,000 

“Ty > ‘ e Stocks 
finery output of gasoline and residual Finished & unfinished gasoline 122,104,000 124,157,000 2,053,000 
fuel oil declined in the week ended Kerosine 26 402.000 25 863.000 539.000 
July 21 as compared with the previ- Distillate fuel oil 74,696,000 72,306,000 + 2,390,000 
ous week, according to API statistics Residual fuel oil 44,146,000 43,239,000 » 907,000 
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fasy to reach cars 
anywhere in 14 foot 
rodivs 


conrenient 
extenda-hose 








Accents brand name. Brilliantly 
Meminated dial. Stainless steel 
door. Convenient price changes. 








Broad, simple pianes for pleasing 
color treatment. Built for long and 


trouble-free service. 





Time -tested Wayne Extende-Hose 
- the vitimate in convenient 
hose extension. 


Unique nozzle lock - 
ing mechanism .. . 
requires no padlock. 


—4 


Removable panels 
front and rear give 
complete access to 
interior units for 
servicing. 


The pump that puts you Yeaellbead 


STREAMLINE your islands for greater profit and convenience with Wayne 505 Computers. 
Step out in front of all competition with these modern supersalesmen, They speed up delivery, 
help you handle more cars in the rush hour, save more customers. They will pay for themselves 
quickly by increasing sales. Best of all, they're engineered for more years of efficient, economical 
operation. Write today for bulletin. 


the WAYNE Pump Co. backed by 





Pert Wawne ft, tadiana nationwide service 


Terente., Canada AIR COMPRESSORS HOSE 


REELS AUTO HOISTS 


























WHEN THE PRODUCT 
SHELL PREMIUM GASOLINE) 


1s ACT VATED!” 











It’s a combination hard to beat! 
Find out for yourself why it pays 
to be on the ACTIVATED team. 
Call the Shell office near you. 
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A CARTOON FROM THE SATURDAY EVENING POST 


“This route cuts out all of that—I QUOTE—Labor Day traffic” 


Labor Day, and every big traffic day, means extra sales and extra dollars for 
your station operators. 


Smart dealers know that transient sales are bigger, faster and easier when 
they feature nationally advertised, Post-advertised lines. ([n a recent survey 600 
independent dealers said they preferred the Post for the advertising of the 


TBA, oil, gas and lubricants they handle. 


Help your dealers increase their high-profit transient sales by supplying the 
brands that car owners from coast to coast know... want... look for. Post lines 
are the fastest-selling lines because the Post carries more automotive advertising 


to more people than any other magazine in the world. 


-gets to the 
heart of America 























You spend less for it 

by using Dependable Quality 
CRANE VALVES 
..+ That’s why 


more Crane Valves 





are used 
than any other make 


4 Steel valves that stay on the job 


You can practically forget valve 
maintenance worries with Crane 
Cast Steel Wedge Gates. They're 
unusually rugged... amply rein- 
forced at all stress points. Disc is 
precision-guided to reduce seating 
surface wear. Straight-through 
ports give smooth flow, with mini- 
mum turbulence and erosion. 

Stuffing box depth and design 
assure tight stem seal...long pack- 
ing life. Valves available in trim 
materials for steam, water, gas, oil, 
and oil vapor services. 


Ask your Crane Representative about 
the better quality and greater depend- 
ability of Crane valves— your assurance 


of on-the-job performance that spells 


lower final cost. 


A LAID ART SOND st A ny en I Fn I 


Crene 150-Pound Stee! Gate Velve 


CRANE CO., General Offices 

836 S. Michigan Ave., Chicago 5, Ill. 
Branches and Wholesalers Serving 

All Industrial Areas 


VALVES * FITTINGS * PIPE * PLUMBING * HEATING 
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“POPULAR IS RIGHT !" 


Armstrong’s “Tuffy Rhino” Headlines 
Biggest Promotion in Our History! 
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HE STOPS ’EM COLD! 


What a showman! What a sales- 
man! Yes, Tuffy’s making 57 mil- 
lion readers of America’s top 
magazines remember Armstrong's 
Rhino-Flex construction and 
head for the nearest Armstrong 
sign when they need tires. Why 
not put Tuffy to work for you? 


Hard-selling promotion material 
ARMSTRONG available to Armstrong distributors! 


Point of sale packages . . . Identifica- 


tion signs Outdoor painted boards 
Window and Floor displays 
Direct mail . . . Demonstrations 
Novelties. Armstrong Rubber Co., West 
Haven 12, Conn., Norwalk, Conn., Nat- 
chez, Miss., Des Moines, lowa, 605 Mar- 
het St., San Francisco, Calif. Export 
20 East 50th St., New York 22, N. Y. 
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Oil Price Upheaval Feared in Controls Bill 


NPN News Bureau 

WASHINGTON President Tru- 
man, at NPN press time this week, 
had not yet signed Defense Produc- 
tion Act amendatory legislation 
which, among other things, adminis- 
tration officials saw as threatening 
the possible disruption of long-estab- 
lished pricing practices in the petrole- 
um industry. 

The measure reached the White 
House July 30, and the Chief Ex- 
ecutive had until midnight July 31 
to sign. His approval was being pre- 
dicted, although the bill fell far short 
of what he had asked of Congress 

Besides changing the present law in 
respect to price controls, the DPA 
amendments include 

1. A provision which could be used 
by government to subsidize commer- 
cial production of synthetic liquid 
fuels through the device of long-term 
purchase contracts. 

2. Language which strikes at PAD’s 
proposed natural gas curtailment 
order by banning its application to 
states whose local regulatory agencies 
certify they are adequately dealing 
with gas supply problems 

The same provision that opens the 
door to a synthetic liquid fuels pro- 
gram also might be employed by gov- 
ernment to overcome the reluctance 
of refiners to rehabilitate old or to 
install new alkylation facilities for 
the aviation gasoline program. Alky- 
late output needs to be stepped up 
31,000 b/d, but since the plants to 
produce it are uneconomical in peace- 
time, refiners want an assured mar- 
ket before investing $75 million or 
more in such projects 


Effect on Prices OPS officials still 
were not sure just what affect price 
control amendments in the DPA bill 
might have on past and future regula. 
tion in respect to oil prices. 

They were studying the measure, 
however, with deep cqncern. How 
deep was evidenced by the report 
late July 31 that, before the day was 
out, the agency intended issuing its 
long-pending lube oil order—as well 
as a number of other unrelated reg- 
ulations—in order to get them on the 
books before the present act expired 
at midnight 


Price Danger..Of most pressing 
concern to OPS were two provisos 
of the measure—-paragraph (4) of 
Subsection id) of Section 402, and 
Subsection (k) of Section 402. The 
former applies to manufacturers, while 
the latter is applicable to retailers 
and wholesalers, who are defined as 
those who resell “an item of material 
without substantially altering its 
form.” 

Under the manufacturers proviso 
this presumably would cover refiners 

administration officials foresee a 
“maze” of difficulties. The same, they 
said goes for the amendment relat- 
img to wholesalers and retailers 

For instance, it was said, one oil 
practice which might be endangered 
would be “area” market pricing 


Here's the way their quick analysis 
looks: 


Subsection (k) for, retailers and 
wholesalers prohibits OPS from issu- 
ing any orders in the future which 
would deny to sellers “their custom- 
ary percentage margins over costs of 
the materials during the period May 
24, 1950, to June 24, 1950, or on 
such other nearest representative 
date .. ." Conceivably, for example, 
this could result in several different 
prices for residua)] oil in New York 
Harbor area. A major company dur- 
ing the coming winter might be able 
to provide its own water transporta- 
tion from the Gulf at no increase in 
costs. On the other hand, an Inde- 
pendent marketer might be forced 
to pay added transportation costs. In 
this case, he would be in a position to 
ask OPS to authorize him to up his 
price in order to maintain his “cus- 
tomary percentage margin.” Although 
residual on East Coast is now covered 
by an order already on the books, 
the existence of the new subsection 
would be a “powerful” factor in favor 
of the Independent marketer with ad- 
ded transportation costs if he decided 
to petition for a higher ceiling for 
himself. If he were granted higher 
ceilings—and they could vary from 
marketer to marketer—the so-called 
area price in New York Harbor would 
go by the boards. 


The manufacturers’ proviso, which 


is seen applying in future to refiners, 
reads 

“After the enactment of this para- 
graph no ceiling price on any ma- 
terial (other than an agricultural 
commodity) or on any service shall 
become effective which is below the 
lower of (A) the price prevailing just 
before the date of issuance of the 
regulation or order establishing such 
ceiling price, or (B) the price pre- 
vailing during the period January 25, 
1951, to February 24, 1951, inclusive 
Nothing in this paragraph shall pro- 
hibit the establishment or mainte- 
nance of a ceiling price with respect 
to any material (other than an agri- 
cultural commodity) or service which 
(1) is based upon the highest price 
between Jan. 1, 1950, and June 24, 
1951, inclusive, if such ceiling price 
reflects adjustments for increases or 
decreases in costs occurring subse- 
quent to the date on which such high- 
est price was received and prior to 
July 26, 1951, or (2) is established 
under a regulation issued prior to the 
enactment of this paragraph. Upon 
application and a proper showing of 
his prices and costs by any person 
subject to a ceiling price, the Presi- 
dent shall adjust such ceiling price 
in the manner prescribed in clause (1) 
of the preceding sentence.” 

Headaches Predicted—It was noted 
that petroleum industry has long 
contended it has been unable to break 
down the manufacturing cost of 
specific items. Thus, it was said, 
refiners would be faced with a “real 
problem” if they ever attempted to 
get a price hike for any one prod- 
uct 

Further, officials here speculated as 
to what might happen if crude oil 
advanced, say, 25c per bbl. The 
questions posed, they figured, in light 
of new bill, would include: 

How would it be possible for re- 
finers to allocate that added cost be- 
tween the various products pro- 
duced? Could they arrive at some 
allocation formula? Or would they, 
in the end, be forced to pass through 
all of added cost to one product, at 
expense to others? 

Any way they looked at the 
bill, these administration officials 
foresaw “nothing but trouble.” 
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FLOOD DESTRUCTION at plant of Southern Oil Co. in Kansas City, with burned out Battenfeld Grease & Oil Corp. container 


warehouse at rear left 


HEAVY DAMAGE from fire was suffered by tanks of Continental Oil Co 








FIRE AND WATER did this to Cities Service storage facilities 


NATIONAL PETROLE! 
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FIRE WAS VILLAIN at this storage plant of Phillips Petroleum 


DEMOLISHED WAREHOUSE of Battenfeld Grease & Oil Corp. showing heavy damage » contamers. Scene behind tirewall 


background is similar 


RECEDING FLOOD WATERS left this reconstruction job at Socony-Vacuum plant 
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PAD Says Fourth Quarter Steel Hike 
Helpful, But Well Below Oil's Needs 


WASHINGTON. The oil and gas 
industries will have to get along in 
the fourth quarter 1951 with 1,806 
SOO tons of ateel. While this is 200 
000 tons more than for the current 
quarter, it still is 328,500 tons be 
low PAD’'s estimated “minimum” re 
quirements and nearly 600,000 tons 
under actual needs 


In fact, the tonnage allocation dis 
closed on July 27 by Defense Produc 
tion Administration even falls about 
20,000 tons short of what had tenta 
tively been recommended by Nation 


ai I fuction Authority's Iron and 


Bt mio 


try y nake the beast f what 
it received, however, PAD points out 
that “we won't be able to do what we 
like, but at least we will be able to 
do the most essential things pro 
vided these paper allocations can be 
fully exchanged for steel deliveries 
During the third quarter, for instance 
supply maldistributions kept oil and 
other industries from fully utilizing 
allotments, but coming months are 
expected to see an easing of this dif 
ficulty aa the Controlled Materials 
Plan gets rolling 


Steel for Ol Here is a breakdown 
on oils fourth quarter allocation 

Production (including oil country 
tubular goods, line pipe, drilling 
barges and miscellaneous items) 485 
ooo tonsa 

Oil field machinery and equipment 

200,000 tons 


All other uses-—1,121,500 tons 


This compares with current quar- 
ter share of 1,593,000 tons, including 
450,000 for production, 180,000 for oil 
field uses and 963.000 for all other 
uses 

The industry will fare much better 
in the fourth quarter on line pipe 
one of the more critical items, Allot 
ment of 625,000 tons of heavy steel 
plate includes about 485,000 tons for 
the large diameter pipe. Third quar 
ter allotment of heavy plate was 
thought to have been around 450,000 
tons 

In addition to steel, oil also was 
Riven 7,975,000 Ibs. of copper and 
785,000 Ibs. of aluminum, compared 
with previous quarter share of 10,100 
000 and 600,000 Ibs., reapectively 


Additional Steet Also to be re 
membered is that oil will get varying 
slices of allocation made to various 
NPA divisions, such as gasoline dis 
pensing and bulk plant pumps, stor 
age tanks and containers. On latter 
score, oil's share of about 285,000 
tons allotted for steel druma is expect 
ed t be about 55 which should 


24 


give oil users about 4% of last 
year's use. Breakdown on can sup 
plies is not yet available, although 
NPA's Containers Division was given 
about the same amount as for third 
quarter.-which should be good news 
for oll and other nonfood packers in 
view of diminishing food packs dur- 
ng the latter part of the year 


Certain oil operators also should 
welcome the news that National Pro 
duction Authority has pledged assis 
tance to relieve the shortage of sup 
ply and repair parts for crawler tra 
tors. This aid probably will be in the 
form of “spot” allotments to con 


panies hard hit 


As for other developments in th: 
materials field 

CMP Rules..NPN has ruled that 
purchasers who did not receive full 
delivery during second quarter on 
orders for controlled materials need 
not deduct overlapping third quar- 
ter deliveries from allotments for 
that quarter. However, all orders 
placed during second quarter for third 
quarter delivery must be deducted 
from CMP allotments 


Service Stations NPA’s Construc- 
tion Controls Division, during the 
period July 2 through July 18, gave 
favorable reconsideration to 29 sta- 
tion construction projects which had 
been rejected previously by NPA 
processors in the field. Headquarters 
also upheld rejections for 23 other 
stations 


Indiana Standard had the largest 
amount of stations involved in these 





Steel for Marketing 


WASHINGTON. -PAD's Ma- 
terials Co-ordinating Commit- 
tee, at NPN press time this 
week, had tentatively decided 
on earmarking only 6,600 tons 
of steel for distribution and 
marketing operations of the in- 
dustry during fourth quarter 

While this would represent 
@ paper cut of 1,400 tons from 
quota for current quarter, PAD 
officials pointed out that if 
needs should justify, allowance 
ean be increased later on by 
drawing on the agency's total 
allocation for the fourth quar- 
ter of 1,670,000 tons of carbon 
steel. Also, they noted that 
distribution and marketing are 
due for a bigger slice of the 
steel claimed by industry di- 
visions of the NPA 











reconsideration actions, winning ap- 
proval for five and having rejections 
upheld for seven others. ‘Unfavorable 
action taken by NPA field offices or 
Washington headquarters may still 
be carried to NPA's Appeals Board 
which has the final say on all agency 
regulations and orders 


Oil Availability Will 
Keep Increasing—NPC 


WASHINGTON.Provided steel! 
supplies are not reduced below levels 
requested by PAD and economic in- 
centives remain unchanged, the Amer- 
ican public may count on availability 
of domestic petroleum continuing to 
increase at a substantial rate through 
1955, at least 

This reassuring slant on the short 
term outlook here in the U. 8. came 
last week from the National Petro 
leum Council's Committee on Oil and 
Gas Availability, headed by L. F. Mc- 
Collum, of Continental (for detailed 
report, see p. 35) 

The committee reported that, as- 
suming a continuation of all the nex 
essary favorable development factors 
availability of petroleum liquids by 
1955 should be in the range of 7,- 
789,000 to 8,838,000 b/d. That would 
compare with an estimated availabil- 
ity as of last Jan. 1 of 7,300,000 b/d 

Similarly, the committee gave its 
opinion that natural gas availability 
will rise to as much as 11.9 trillion 
cubic feet in 1955, from the present 
range of 8.1-9.5 trillion 


AAA Plans New Checkup 
On Restroom Cleanliness 


WASHINGTON American Auto. 
mobile Assn. plans on launching in 
August another nationwide check on 
restroom conditions in about 1,000 
service stations, including “Indepen- 
dents” and those operated or fran- 
chised by major oil companies 


Survey, covering both urban and 
rural areas, will go a step beyond 
similar 1950 study and correlate rest- 
room conditions with general station 
appearance. Ratings will be on basis 
of “very clean, passable, unclean or 
filthy.” 

Comparing restroom with station 
in general, AAA feels, will go a long 
way toward settling dispute as to 
whether station operator or motorist 
is primarily responsible for restroom 
conditions 

In its 1950 report showing that 
only 44% of all stations were “pass- 
able or better,” AAA placed blame 
for dirty restrooms directly on oper- 
ators, maintaining that motorists 
using a clean restroom tend to keep 
it clean 
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Los Angeles Given Special Ceilings 
On Retail, Wholesale Gasoline Prices 


WASHINGTON--OPS has spelled 
out ceiling prices in the Los Angeles 
area for service station, tank wagon, 
and refiners’ “rack” gasoline sales 

The OPS order, issued as supple- 
ments to CPR 13 and 17 and effective 
July 31, will 

1. Permit a 4.5c margin at service 
stations on regular grades of gaso 
line, with premium and third grade 
gasoline margins “plus or minus” the 
retailer's customary differential for 
these latter grades 

2. Establish tank wagon ceilings 
of 2lc per gal. for a delivery of 40 
to 199 gals.; 20.5c per gal. for a de- 
livery ranging from 200 to 399 gals 
and 20.0c per gal. for a delivery of 
400 gals. and greater 

3 Fix ceilings for FOB “rack” 
sales by refiners at 2.5c per gal. be- 
low tank wagon ceiling prices in each 
of the quantity classes. For “deliv- 
ery at destination” sales of rack price 
gasoline there may be added to the 
FOB refiner’s ceiling price the seller's 
customary transportation charge 
For premium and third grade gaso- 
lines, the seller's customary differen- 
tial from regular grades is author- 
ized 


Higher Fuel Oi) Price?—At the 
same time, OPS officials said they are 
beginning to feel a “buildup of pres- 
sure” for an increase in the price of 
No. 2 heating oil on the East Coast 
this coming winter. (Details are giv 
en on next page.) 


Los Angeles Prices.The specific 
station ceilings for Los Angeles were 
set out in Supplement 1 to CPR 13 
while spelled-out tank wagon and 
rack maximum prices were contained 
in Supplement 1 to CPR 17 


The service station supplement ap- 
plies to establishments in Orange and 
Los Angeles counties 

The CPR 17 supplement is applic 
able to Los Angeles Basin, which is 
defined as “that area enclosed by a 
line beginning at the southerly lim- 
its of Laguna Beach, extending north 
to Irvine, thence northerly to base of 
Sierra Madre mountains at Altaden 
thence along Foothill Boulevard to in- 
tersection of San Fernando Road and 
Foothill Boulevard, including the site 
of the Newhall Refinery thence 
southwesterly to north boundary of 
Malibu Beach and Pacific Ocean 
thence southeasterly along shoreline 
of Pacific Ocean t point of com- 
mencement 


Effect of Order OPS said its CPR 
13 action “will not affect the general 
level of prices” in Los Angeles and 
Orange counties, but will permit 
about 20°. of the 9.500 gasoline re- 
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tailers in that area to “obtain nor- 
mal prices by raising their retail 
prices for gasoline lc to 1.5¢ per gal.’ 

The retail supplement, the agency 
explained, was written at the request 
of retailers who complained they were 
caught in price squeezes because of 
price wars during the base period 
Dec. 19 to Jan. 25, of the general 
freeze order 

In emphasizing the importance of 
keeping gasoline flowing to consum- 
ers in two counties, OPS said that 
the area supplies about 3.5 to 4% of 
total U. S. gasoline demand and about 
35% of total Pacific Coast require- 
ments 

The 4.5c per gal. margin for regu- 
lar grades authorized by OPS was 
termed the retailer's normal markup 
since 1948. While this margin, con- 
tinued the agency, “is available under 
present provisions of CPR 13 to the 


majority of retail establishments in 
this area, it is not uniform.’ 

‘The requested (and authorized) 
margin of 4.5c per gal. for regular 
grade gasoline,” stated OPS’ supple- 
ment, “compares with the average 
margin in the U. 8. of 4.88c per gal. 
at San Francisco, 5c per gal. at Reno, 
5.5c per gal. at Portland, and 5c per 
gal. at Spokane 

Not only is this margin, there- 
fore, consistent with margins in other 
areas of the U. 8., but it is reason- 
able as related to costs on the basis 
of information which was obtained 
and filed in connection with the sur- 
vey made by the OPS.” 

If it had failed to spell out the 
4.5c margin for the stations caught 
by the price war with abnormally low 
ceilings, OPS said, there would have 
been danger of these stations going 
out of business 

Tank Wagon Prices ‘Fair’.In its 
supplement to CPR 17, OPS stated 
that specific tank wagon ceilings es- 
tablished are the same as those in 
effect in the Los Angeles Basin dur- 
ing the latter part of 1950, and are 
regarded by the agency's West Coast 





Man-Made Lake Floats Storage Tank to New Site 


Standard of Ohio built an artificial 
lake to float a 350,000-gal gasoline 
storage tank to a new location July 
5. The tank was mioved 165 ft. to 
make room for expansion of Sohio's 
No. 1 refinery 

The job was done as follows 

1. A Cleveland construction com- 
pany brought in 650 cu. yds. of clay 
to build a dike five feet high. This 
enclosed a space 75 x 230 ft 

2. A base for the tank was laid at 
its new location by an apron of slag 
six feet deep 


3. The storage tank was emptied 

4. In two hours, 362,000 gals. of 
water were pumped into the “lake 
having a depth of three feet 

5. The tank (50 ft. in diameter, 
36 ft. high and weighing 75 tons) 
was then “walked” to its new site 
It was held in place by block and 
tackle 

6. A drain manhole was 
and the tank settled in place 


opene d, 


The project was planned by Sohio 
engineers and carried out by Ham- 
mond Iron Works Co., Warren, Pa 


FLOATING ON WATER, this 450,000-gal. storage tank was moved 165 ft. by Standard 
of Ohio at its No. 1 refinery in Cleveland July $ 
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FTC OK’'s Examiner's Rule 
In Atlas Supply Co. Case 


WASHINGTON.._Federal 
mission July 30 upheld 
July 19, recommended 
Examiner Everett F 
ng for 
keting 
five 


Trad 
effective 
order of Trial 
Haycraft call 
in TBA 


of Atlas Supply C 


Con 


ertain changes mar 
practices 
and Standard” oil « 
Indiana 


Kentucky 


mmpanies 
Ohio 
June 20, p 


nia, Jersey 


NPN 


and 
26) 
Respondents have 60 days in which 
to file reports with FTC setting forth 
which they have « 
and-desist order 


anner in 
with 


omplied 


Paste 


Strike Shutdown Averted 
At Esso Bayway Refinery 

NEW 
Esso 
N. J 


YORK 
Standard's 1 
ended 
bor management 
mtract. This « after f 
talks by Esso, Independent Petroleur 
Workers of New Jersey, and the New 
Jersey State Board of Mediation. ( For 
NPN July 25, p 
were being held at 
the compan) 
Refinery Unior 
mployes of Esso’s 
: refinery 
shut 


Threat of 
10.000 bed 


strike at 
Jayway 
as la 
d on 


yur-day 


refinery July 30 


and agrer 


ame 


earlier story see 23 
talks 
press 
state Standard 
Inc., representing « 
355.000 bd Bayonne, N. J 
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was aiso in 
jown 


Similar 


NPN time by 
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danger of 
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WASHINGTON 
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without dr shippers and othe: 


truck 


ission postpone | 
from effective 
new 


ar 


vers to 
operators 
re time t 
should be 
much oppos 
American Truck 
and other trucking 
hinte at court re 
ICC pror 


ICC apparently wants m« 
lecide whether 
msidered, in view of 

iced 
Inc 
have 
should 


present forn 


new rules 


tion being v 
ng Assns 
nterests 

course rules 


nulgate 














THE WEEK‘'S OIL NEWS 





State Price Control of Oil Urged 
By North Carolina Attorney General 


RALEIGH, N. C._Following up on 
gasoline price report made to Gov 
ernor W. Kerr Scott earlier, State At 
torney General Harry McMullan 
charged here July 25 that North 
Carolina motorists and truckers are 
being saddled with extra cost of $15 
million annually gasoline 
prices range from lc to 1.5¢ per gal 
higher than in Atlantic 
Coast states 


becaus« 
adjoining 


To correct “excessive prices charged 
to North Carolina consumers by arbi 
trary price fixing methods,” Mr. M: 
Mullan recommended in his report 
that Scott appoint a citizen's commis 
sion to study and report to legislatur: 
on need for having Utilities 
Commission “or some regula- 

m wholesalk 
prices of gasoline “in lieu of the 
power which is now exercised by the 
one leading company (Esso Standard) 
in this state 


State 
other 


tory body fix maximu 


It has been impossible in the past 
to prevent monopolistic action of oil 
ompanies by prosecutions under our 
antitrust laws on account of diff 
culties of proof,” Mr. McMullan as 
serted. “It is perfectly clear that we 
have no competitive gaso 
line in this state except in the lim 
ited area of the present price war 


prices or 


He also told Governor Scott that 
although U. S. Supreme Court in 1929 
held invalid a Tennessee statute set 
ting up commission to fix prices on 
motor fuels since that time, how 
ever, there has been a complete 
change in the personnel of the court 
and the trend of the decisions as now 
constituted indicates that the 
tion would be 
presented now 


Price Cutting 
of investigation 


que 8s 
differently decided if 


As for another facet 
alleged price cut 
ting for the purpose of injuring com 
petitors’”..Mr. McMullan said “suf 
ficient evidence has been dug up 
to permit the indictment by a grand 
jury of the major oi] companies par 
ticipating” in price wars that have 
now spread from Piedmont region to 
East Coast 


However he added it is very 
doubtful whether a grand jury would 
indict or the onvict anyon 
on account of reducing prices of gaso 
line to the consumers 


court 


(In another portion of his report 
Mr. McMullan apparently backtracked 
somewhat, asserting that it “has not 
been established" whether reductions 

are due to individual action or were 
authorized by major oil companies.” ) 

“Prior to the present gasoline pric« 


war,” Mr. McMullan reported, “tank 
wagon price of gasoline among ma 
jor oil companies throughout North 
Carolina averaged approximately 
24.5c per gal. for regular grade ‘in- 
cluding 8.5c taxes and 0.25c inspex 
tion fee) to which the filling station 
operator through custom added ap 
proximate 5.5c to 6c per gal. as his 
operating margin of profit. Through 
out the state there has been con 
petition in the form of these ‘inde 
pendents’ who customarily sell gas 
line at approximately 2c per gal. less 
than the majors 


The Texas Oil Co. contends that 
in order to ‘beat competition’ about 
August or September of 1950 in the 
vicinity of Albermarie, N. C., they 
reduced their retail price of gasolin 
to equal that of the ‘independents 
This company states that no such 
reduction was made until a letter 
had been received from each service 
station operator, stating that his busi 
ness was being injured as a result 
of the competition of these ‘independ 
ents’ and asking relief of said oil 
company 


‘The Texas Oil Co. claims that ir 
order to assist their dealers in meet 
ing the above-mentioned competition 
they agreed to make a ‘temporary 
competitive allowance’ sufficient t 
provide their dealers with an operat 
ing margin of profit of 4c per gal 
No reduction in tank wagon price as 
such was made in the affected area 
or elsewhere in the state by The Tex 
as Oil Co. or any other major com 
pany. Depending upon the extent of 
the competition, this cash rebate, i« 
this so-called ‘temporary competitive 
allowance’ varies from 1.5c to 3.6c per 
gal. of which the jobbers for the ma 
jor oil companies are required to bear 
approximately lc per gal., the remain 
der being borne by the major oil com 
pany 


“The group of so-called Independent 
jobbers who filed the complaint with 
you about the price war represent 
those people who distribute approxi 
mately 25°% of the motor fuels sold 
in the state. Their method of busi 
ness has been heretofore to purchase 
oil from the major oil companies at 
tank wagon prices less 2.5c per gal 
This margin of 2.5c per gal. was the 
source of their profit in conducting 
this business. It was reported that 
the operating cost of distribution of 
these jobbers was from 1.6c to 1.% 
per gal. In order to continue to se- 
cure business from their retail out- 
lets in the area in which the price war 
was in effect, they were required to 


bear a proportionate share of this 
temporary competitive allowance 
which amounts, in most cases, to 
more than their operating profit, th 
extent of which was to cause them 
to be doing business at a loss it was 
contended by them 

All of the major oil companies 
operating in North Carolina charged 
identical tank wagon price in each 
area of the state and the so-called 
Independent jobbers use these tank 
wagon prices in fixing the 
as they made sales to their trade as 
their cost was 2.5c leas than the tank 
wagon price 

Jobber Report.Commenting upon 
Mr. McMullan’s report to Scott, North 
Carolina Oil Jobbers Assn. declared 


prices 


Naturally, there are few jobbers 
dealers, and especially majors who 
want government interference and 
control of the gasoline prices. On 
the other hand, if certain practices 
go unchecked, many jobbers who have 
been constantly operating at a loss 
due to the price war may be forced 
to choose between government control 
and bankruptcy. We have said prev.- 
ously that it's a shame for many 
to have to suffer due to the actions 
of a few major companies who have 
not listened to steady pleas—from 
everyone in the industry. Truly, they 
are bringing this on themselves. Let 
us hope it is not too late for the cor 
rection of the unfavorable circum 
stances such as the price war and other 
questionable practices, The solution 
to the general problem appears to be 
clearly in the hands of the major oil 
companies to clean their own houses 
and we sincerely hope corective meas 
ures are taken within the near fu 
ture 


Esso Division Head Counters 
North Carolina Price Rap 


CHARLOTTE, N. C.—J. Laurens 
Wright, Esso division manager here 
July 27 wrote State Attorney General 
Harry McMullan, protesting latter's 
implications to Governor Scott of last 
week end that gasoline prices in 
North Carolina are fixed by extra- 
legal means and are excessive 

Mr. Wright passed copies of his 
letter on to the press 

Mr. Wright declared Esso has “no 
agreements or understandings of any 
kind with any other company” on 
price 

And he referred Mr. McMullan to 
U. 8. Bureau of Labor Statistics in 
dexes as showing gasoline prices have 
increased “less than most of the 
things that are important to the con- 
sumer.” 

As to Mr. McMullan's recommenda- 
tions that study be made of need for 
state (utilities type) control of gaso 
line prices, Mr. Wright suggested that 
public utilities “by their very nature 
are largely noncompetitive.” 
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Tax Official Outlines Way to Trace 
Shipments of Motor Fuel by Barge 


RAPID CITY. 8 Dak An eight 
point program to correct or eliminat« 
some of the avenues for tax evasion 
on barge shipments of taxable motor 
fuel was outlined July 31 by B. A 
Brokaw, director of Petroleum Divi 
sion, Minnesota Department of Taxa 
tier 

Speaking at the annual conference 
of Northweat 
line Tax Administrators, Mr 


States Gam 
Brokaw 


Central 


suggested that 

l First atey 
change of 
movements between the several states 
im the This prob 
ably could be accomplished by a con 
ference of the 


would be the ex 
information on barg« 
Mississippi basin 


administrators them 
selves 

2. Each individual state by statut« 
or regulation should 
mpany receiving barge ship 
advise the administrator 24 
hours in advance of the arrival of any 
This 
would permit an accredited represen 
tative of the state to 
lition of the 


require that 
every 
ments 
shipment into his jurisdiction 
observe the con 


barge prior to its un 


TRANSFER PUMPS 


need 


qtr 
qiTTle 


HR-10 

HAND ROTARY PUMP 
transfers liquids at rate of 15 
gallons per minute with suc 
tion lift of 10 feet. Flows 
smoothly without pulsation 
Heavy, Corrosion-resistant car 
bon vanes are self-adjusting for 
wear, A heavy duty utility pump 
for read, field and factory 


SELL MORE...EARN MORE 
with the K-P LINE 


e 
© Send tor vitere'' 


loading and to determine that it was 
completely unloaded 

3 Copy of original 
formation, whether it be a billing, a 
manifest or an invoice, should be 
filed with the state tax administrator 
within 48 hours after arrival of the 
shipment at its destination 

i State tax administrator, from 
information secured on original bill 
ing, then could advise various tax 
administrators of any diversion that 
actually took place during movement 
of the material 

5. Any terminal operator making 
deliveries direct to his accounts 
ywned and operated by him should 
be subject to closest scrutiny because 
it appears to us that this offers 
probably the greatest avenue for tax 
evasion in the entire barge picture.’ 
6. Each state should set up com 
plete controls covering operation of 
the terminals within its jurisdiction 
setting forth in detail such informa 
tion as opening inventory, receipts 
sales and disbursements, stock on 
hand at end of month, actual physical 


loading in 


\ 


P-100 SERV-AL PUMP 
eliminates heavy lifting, lost 
time, waste. Handles all lubri 
cants— 38" stroke removes all 
contents. Fits any 15, 30 or $5- 
gal. drum or barrel. Steel valve 
far outwears ordinary leather 


types. A fine low priced pump buy 


= 
P-300 

LEVER ACTION PUMP 
is designed for farm, store or 
industrial service. Lever action 
suction lift is easy and pos- 
itive. Adjustable suction pipe 
telescopes to fit any size drum 
New moulded foot valve and 
plunger insures perfect seal, 
trouble-free service. A real fast- 
seller 


y-to-move items: 





if your jobber 


WELTER doesn't stock it 


actuete ‘ BRICA 


1224 LINDEN AVENUE 


EQUIPMEN 


MINNEAPOLIS 3. MINNESOTA 


nventory and any loss or gain ex- 
perienced during the period 

7. If, from terminal reports, it was 
obcerved that losses experienced in 
any 12 month period exceeded 1° 
serious study should be given to cor 
recting the condition In fact, we 
have reached the conclusion that ter- 
minal losses may, and should, be kept 
substantially below 1%. and are al- 
most convinced that we should ques- 
tion losses where they exceed 0.5% 
ts) Further attempts should be 
made to from U. 8S. Army 
Corps of Engineers information it has 
available covering all barge move 
ments, and, “if necessary to accom- 
plish this, steps should be taken to 
write the requirement into the federal 
statutes 

Generally speaking.’ Mr. Brokaw 
said, “the private carriers are en 
tirely in accord with the states’ de- 
sire to secure complete information 
covering barge movements. The com- 
mon and contract carriers have in 
dicated a substantial reluctance to 
have any part to do with this prob 
lem, probably simply because of fear 
of further governmental ‘red tape 

“Personally, I believe that the need 
is great enough so that the plan 
suggested herein can be sold to the 
industry to guarantee that al! tax 
able commodities are properly ac 
ounted for and the tax paid there 
on 


secure 


Martinek Viewpoint..The day be 
fore Frank V. Martinek (Indiana 
Standard), chairman of the Central 
Gasoline Tax Evasion Committee, told 
the conference his committee had run 
into “barge operators’ opposition and 
federal government indifference in 
trying to get data on oil shipments 
by water He asserted 

I am amazed at the 
ures of water-bourne 
More than eight miilion bbls 
over the Mississippi 
month The 
tremendous and yet we 


tonnage fig 
petroleum 
move 
each 
total oil shipments are 
have no 
means by which to check imports for 
the purpose of assecsing tax liability 
When one 
tegrated tow 
100-car 


system 


real'zes that a single in 
carries the equivalent 
f our trainloads of uncon 
trolled taxable motor fuel, we shud 
ler at the possible revenue loss 

Mr. Martinek also called for aid of 
tate oil inspectors and state enforce 
ment apprehend and 
border 


agencies t 
punish persons 
umping 

He pointed out that where there is 
a wide tax differential between ad 
ining states, distributors maintain 
ng storage in each of two states 
withdraw material from storage in 
the low rate state and sell it in the 
higher rate state 


engaged in 


He urged diligent use of exchange 
ff information between states as a 
means of uncovering such tax eva- 
sion tactics 
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July 12 urging an international oil 
Britain, lran Plan Talks; Hope Rises for Oil Flow co-op to produce, refine, transport 
and market Iran's rude oil and 
products from Abadan 
WASHINGTON — Hope for a settle overlooking a “golden opportunity 
ment of the oil crisis in Iran bright if they fail to set up oil operations 
ened this week following a flight to there on a co-op basis, Howard A 
London by U.S. troubleshooter Averell Cowden, president of Consumers Co 
Harriman His talks with British 
leaders reportedly have paved the 
way for new talks between Great 
Sritain and Iran 





Photo Credits 


66 Rebar 
Or 


operative Assn. asserted July 27. He , 3-2 re 


proposed an operating company in 
Iran, jointly owned by consuming 


countries 
Britain's Foreign Secretary Herbert 


Morrison told the House of Commons Mr. Cowden revealed he had sent 
July 30 that Richard Stokes, a cab a proposal to President 
inet member was ready to go to 
Iran for talks with Iranians. Com 
mented Mr. Harriman, who is Presi- 
dent Truman's special envoy with the 
task of mediating the oil national- 
ization row I am optimistic that 
a basis can be found for a settle- 
ment of the disputes that have de- 
veloped 





Truman on 











In Washington, the Justice Depart- 
ment has given its O.K. to @ plan 
under which American oil companies A recent Birtank instal- 
could act to relieve world oil pinches lation in the process of 
resulting from shutdown of Anglo- erection—typical of 


Iranian Oil Co.'s big refinery at Aba- many complete piate 
jn ’ es: febricetion jobs. 


Effect on Supply The Abadan 
shutdown already has meant the loss 
of 15,500,000 bbls. of refined prod- 
ucts, PAD reported July 24. To sup- 
ply its normal markets, Britain has 
bought about this amount of oil from 
the U.S According to Asiatic Pe- 
troleum Co., buying agency for the 


British gove . 1 . 
SEE ne ve ce ~=| When you have 


refineries totaled one million bbls. in 


the week ended July 27 a tank problem 


Prices paid reflected no change 
from those paid earlier, and gen- 
erally were “at the ceilings,” Asiatic s4/ H . H HIP 
<aek’ Clanmiek efits Gass “Sia Whether it’s a big refinery project or a filling 
plentiful,” but a company spokes- station installation, we are equipped to solve 
man added Britain was still in the k bi . kl d . iI 
market “for just about double what your tan pro ems quic y an economica y 


we're getting.” —plus the assurance of quality. 
Oil Co-op-—-Negotiators in Iran are 





Consult our engineers. 


— g p Let your problems be- 

Ne Rationin AD come thelr problems. 

WASHINGTON Shutdown Phone, write or wire for 
of the Abadan refinery in Iran information. 
resulting in shipments of oil 
from the U.S. to world markets 
will not mean rationing at 
home, PAD’s A. P. Frame told 
the National Petroleum Council 
last week 

Mr. Frame said there would 
be no problem on motor gaso- 
line at all, since production of 
this fuel at Abadan totaled only 
87,000 bd He added there 
should not be a need for ration- 
ing of any products, although 
fuel oil may be somewhat 
tight 


IRON WORK COMPANY 


SPECIALISTS IN THE FABRICATION OF BULK AND FIELD 
STORAGE TANKS—HEAVY PLATE WORK OF EVERY DESCRIPTION 
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Oil Men Support Proposal to Write 
‘Good Faith’ Dual Pricing into Law 


su, president th 

Denver, and Harry 

etary of the En 

State ‘ un Assn urged 

on of a pending bill (8. 719) t 
plish this purpose 

ifying before the Senate Small 

Sparkman) Committee, Mr 

Robineau declared that if the Supreme 


sUsINC SS 


Court decision ever were overturned 
the area in which his ipany could 
market products from its refinery in 
Wyoming would be 
duced 

Mr. Hilts told the Committee that 
the high court's ruling in the Detroit 
case permits jual distribution of 
gasoline by refiners, a practice which 
his association supports 

The Supreme Court ruling validated 
discriminatory 


lrastically re 


pricing when lower 
prices were offered by sellera in good 
faith to meet the equally low price of 


a competitor 
Must Meet Price Whatever th 
fellows or some other little fellow 
a price, either to a certair 
trade, or to a geographical 
said Mr 
be in @ position to meet that pri 


tobineau we must 


we are going to stay in business 
He endorsed freight absorption as 
ompetitive practice, declaring that 
thout the right to absorb freight his 
mpany's marketing area would be 
utt half the distance” to the near 
t mpetitive refinery 
Dual Distribution 
H 


Approved 


their 

equal 

i will not 

ntinuing t 

hase pe Lne at } oing jobber 
tank car pr 

It will, however, tend to prevent 

distribution of gasoline, that is 

li tend to prevent refiners fron 

» both wholesalers and r 

the same area. We see n 

moral, or legal excuse for 

lenying dual distribution refiners the 

r ht to meet the 


which is available to jobbers every 


price to jobbers 
where from refiners who sell only t 
the jobbing trace 

The Senate Committers 


s hearings 


wound 
week and expe 
to complete 4 ”) by end of the 
week. The b will come up for 
bate on the Senate floor Aug 

Before 
Senate 


another Committee 
Howard Marshal! 


30 


Ashiand Oil & Refining Co. testified 
aga t a provision of the House-ay 
tax bill which would levy a 
tax against the movement of I 
company-owned tankers and barges 
He objected t the singling-out 
il movements for the 3 tax, while 
transportation of other commoditi« 
n vessels owned by the shipper was 
not covered. Mr. Marshall asked th 
Senate Finance Committee to imi 
nate this proviso 
Meanwhile the Hous 


Subcommittee 


Judiciary 
investigating 
monopolistic practices has delayed un 
til next fall a decision on whether it 
will hold hearings on mobilization 
including PAD, under jur 
isdiction of Interior Secretary Chap 
man 


agencies 


Comments from Readers 


FROM: C. BR. Jonswold 
Arrow Petroleum Co. 
Forest Park, Il. 


I would like to call your attention 
to @ practice in quoting prices in your 
publications which is harmful to pur 
chasers such as ourselves who make 
ontracts based on these quotations 

The OILGRAM recently showed an 
increase in No. 2 oil by reason of one 
company withdrawing a quotation of 
7.5¢c for No. 2 oil. I do not know if 
this company is continuing to sell at 
this price, but I believe that sales are 
being made in the area at less than 
7.5c. It would seem to me that if quo 
tations in your publications aye only 
based on quoted prices as differen 
selling prices it then be 

mes easy to develop a rigged mar 
ket 

I believe your publications should 


ref] ‘ 


lect sales if we are going t be 


tiated from 


ible to use your publication as a basis 
for purchase contracts. In effect ther: 

no change in the market structur: 

the Gulf Coast from the 
before the 
change and yet because of the chang: 
which has appeared in your publica 


period 
publication showed this 


tion some of our suppliers can rais 
ur ymat O.tk 

Many of the refiners have ceilings 
which are higher than their existir 
selling prices and in view of present 
markets they might decide to tak 
advantage of the change in your pub 
lication 

This change in posting also reflects 
another situation which is ficititious 


n effect and that is a 0.5c differential 
between kerosine and No. 2 oil 

I presume you will get complaints 
from others in the industry. As for 
yuurselves we would like to know if 
t going to be the practice of OIL 


GRAM to only take the 
and not reflect the actt 
selling price at the Gulf 
Editor's Reply 


Editor's Reply 


BY: 4. P. Mosher, Jr 
Market Editor 
OILGRAM and 
National Petrolecm News 


The No. 2 fuel price to which y 
refer was not just a quotation but a 
sales price at which it was currently 
making sales, so reported the Ess 
Standard Oi! Company to us. On July 
ird the company quit making sales 
at that price, and we are satisfied 
that their statement to us as to that 
is correct 

We are carefully checking the mar 
ket every day and have not been able 
t find any sales or quotations at 
below 8c, and this information is con 
firmed to us by a number of larg 
buyers. Today (July 27) the 8c pric« 
is being given us by six refiners 

We would greatly appreciate it if 
you will give us whatever information 
you may have to the contrary so that 
we can investigate further at once 

We have to report prices as we find 
them and without regard as to how 
the refiners may have arrived at them 
or whether their price structure aj 
pears to others as reasonable or not 

I think the following two quotations 
from our definitions of how we report 
prices, may clear your mind of any 
inaccurate impressions you may have 
as to how we operate. These defini 
tions are set out in detail on our 
daily OILGRAM masthead and also 
on the back of our invoices for th 
Price Service. I quote two that are 
pertinent to this discussion 

1 Prices shown in the 
GRAM) tables are 
quotations or general offers or posted 
prices reported to OILGRAM by re 
finers, by pipe line terminal operators 
and by tanker terminal operators, for 
current sales and shipments, excep 


(OIL 
sales prices or 


¢ 


as otherwise specified 
2 Prices arrived at by discounts 


off a specified price, or ‘market da 


of shipment prices named in n 


tracts wr prices arrived at in a 
cordance with any arrangement mad: 
prior to date of sale, are not for 
spot’ transactions and therefo 
not considered in making 
tables.’ 

But we will appreciate very 
if you will give us all the informatior 
possible as to any prices that appear 
to be different from what we report 


Sinclair Aids Flood Relief 


KANSAS CITY-—Sinclair Oil Corp 
of industry's heavy losers in Kan- 
ity flood, has sent a $5,000 do- 
American Red Cross for 

in stricken area 
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Truman Condones Oil Seizure in Note to Iran 


Did President Truman in his recent letter to the prime 
minister of Iran emphasize a policy of seizure of the oil 
industry of which he and his predecessor New Deal have 
long been suspected of developing for this country? 

In his letter to the Iranian official prior to sending 
over Averell Harriman to negotiate a settlement of Iran's 
dispute with the Anglo-Iranian Oil Co. and Great Britain 
Truman wrote, and the bold face type is ours, 

You know of our sympathetic interest in this country 
in Iran's desire to control its natural resources From 
this point of view we were happy te see that the British 
government has on its part accepted the principie of na- 
tionalization I had hoped-—-and still hope—_that ways 
could be found to recognize the principle of nationaliza- 
tion and British interests to the benefit of both.” 

What is this language but an earnest and “sympathetic 
and even wishful endorsement of the idea of nationaliza- 
tion of a natural resource, such as oil, a policy that has 
been more than indicated by Truman and his associates 
in their demands, and especially here in this current 
Korean war, of Congress for more legislation that would 
permit him to put the country into any business he desired 
and for any amount of dollars? 

When did Congress declare for the principle of national 
ization even elsewhere in the world? And it is Congres 
and not Truman who can interpret the desires of this 
country 

This language of Truman's is decidedly important be 
cause he could easily have expressed a sincere interest 
in settling the dispute without falsely stating that this 
country is for nationalization 

But it is of particular importance because Truman's 
language is a direct misstatement of the fact, and he 
must know the fact as the state department has been 
familiar with it as it has been established over the years 

The fact is this is not a controversy over whether the 
Anglo-Iranian Oil Co. or Great Britain should recognize 
nationalization” in Iran. That recognition was the very 
essence of the acceptance by the oil company of the 
original concession and the negotiation and acceptance 
of the various modifications of the concession including 
the negotiations that Iran now arbitrarily has ended and 
which is the present dispute 

The Anglo-Iranian had to and did recognize not only 
the “principle” but the fact that the oil resources of 
Iran were and are still owned by the country. This pres- 
ent dispute is because Iran refuses to abide by a contract 
that it made with the oil company in 1933 to run to 1993 
in which the government of Iran, and the company 
solemnly and most specifically set forth a procedure for 
settling all disputes of every kind whatsoever that might 
arise by reason of the company’s developing the already 
nationalized” oi] resources. This agreement was made 
after some vexing disputes were raised by the Iranian: 
and it was made so that the company could go on with 
ts part of the original agreement and get its job dons 
to the benefit of both parties, a benefit which was be 


ng denied Iran by reason of its arbitrary demands to keep 
changing the terms of the original agreement 

What Iran now says is that it will not abide by this 
contract and that the company must now give up all 
property and do whatever the Iranian government de- 
mands. What all those demands may be is not indicated 

Whether and how Iran will pay for the company’s 
property, it has not stated 

If the Iranian government wants to take over that 
property, which includes drilling, pipe line, refining and 
all such equipment within the country that too comes 
within the terms of the present contract between the 
country and the company. This wish may be called “na- 
tionalization” of that equipment but unless Iran is willing 
to pay a fair price for it all, the correct description of 
such seizure is “expropriation” but it can better be called 
a much harsher name 

In the belief that the governments of Iran would at 
least abide by the contract that it so solemnly signed 18 
years ago as to settling disputes, various oil interests 
such as some of the major oil companies in this country 
and in Europe, have proceeded with the investment of a 
few billions of dollars in refining, transporting and mar 
keting facilities all over the world so as to enable Iran 
to make money from its oil resources which have been 
‘nationalized” from the beginning. Whether the Iranian 
fanatics will demand the turning over to them of thes« 
investments outside Iran, remains to be seen. So far they 
have shown they have the brass to demand anything they 
think there is the remotest chance of getting away with 
Obviously the companies that invested in these outside fa 
cilities will not give them up but will endeavor to maintain 
them with crude from other sources, as the Iranians had 
nothing to do with creating or maintaining them and it 
was not Iranian money that has been invested in them 


The Anglo-Iranian Oil Co. recently, at the request of 
Iran, renegotiated new terms to its basic concession and 
much to the benefit of Iran and substantially on a par 
with the terms other Middle East governments have ac- 
cepted. The Iranian government agreed to the new terms 
but this new parliament and on the murder of the previ 
ous prime minister, refused to abide by these terms but 
declared, in effect, that Iran is no longer bound by any 
contract whatsoever to which it may have put its name 
In other words, that Iran is above all concepts of law and 
good faith and honest dealing that the rest of the world 
except the Communist countries—recognize 

Truman and his associates who wrote this letter know 
all this history so when Truman ignores the fact that 
Iran is welshing on a contract and he, Truman, tells how 
our country is “sympathetic” to Iran's efforts to “na- 
tionalize” its already nationalized oil resources, the av- 
erage citizen here is well justified in wondering what is 
Truman and his crowd really up to 

And the average citizen is well justified in wondering 
if, on top of all the other efforts Truman and Roosevelt 
before him have made to impose more and more federal! 
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Battle to Make Co-ops Pay Share of Taxes 
Nears Successful End as Truths Are Told 
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Second thoughts are ever wiser—Euripides 


Editorials are written to stimulate discussion 
because it is only through broad and thoughtful 
discussion that a nation, an industry or a com- 
pany can arrive at sound decisions 

NATIONAL PETROLEUM welcomes 


comments on its editorials 


NEWS always 


Warren C. Platt, Editor, 1213 


Ohio 


Please write 


West 3rd St., Cleveland 13 














Defense Orders for the Oil Industry 


(Issued from July 24 through July 30) 
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Majors Step Up Programs to Keep 
Restrooms ‘Sparkling’ for Public 


By Raymond E. Bjorkback, Eastern Editor 


The gasoline marketer who isn't 
unusually clean-restroom-conscious 
these days isn't really in the race for 
the touring motorist's dollar 

Decidely stronger emphasis on “spit 
‘n’ polish” for restrooms is being ex- 
erted from the home offices of the 
major companies in the East. Their 
programs for getting dealers to im- 
prove housekeeping behind the signs 
reading “men” and “women” are 
marked by gimmicks differing as 
widely as brand names 

Sinclair has a contest under way 
for a total of $1,230 in prizes for the 
best letters on “How and Why I 
Maintain Clean Restrooms.” 

Socony-Vacuum is making system- 
wide the awarding of “Approved 
Clean Restrooms” plaques, hung on 
shield sign poles, to dealers pledging 
themselves to meet and maintain 
stiff cleanliness standards 

Esso Standard is pushing its hard- 
est in three years a program calling 
for a different promotional piece 
each month, May through November. 
Its central theme is “Our Restrooms 
Are Clean Around the Clock.” 

Shell has even taken to encourag- 
ing structural improvements such as 
tile for floors and walls, and floor 
drains in indicated stations 

So it goes, with the main emphasis 
usually put on stations on the more 
heavily traveled arteries and high- 
ways, but with a general sprucing up 
in mind 


Almost invariably, the salesman is 
spending more time on restroom in- 
spections. 

Cardinal thought behind the activ- 
ity is that restroom cleanliness is 
something that must be plugged all 
the time-—and that a new gimmick 
always helps. 

Now that the American Automo- 
bile Assn. has declared it plans 
another nationwide check on rest- 
room conditions in August, the hope 
is that the new promotional! wrinkles 
planned months ago will pay off 
better than did those used in the past 

Incidentally, the AAA's survey this 
time ought to be of more value than 
in the past, since AAA means to com- 
pare the restrooms with the station 
in general, thus perhaps get a fair 
idea whether dealer or public is pri- 


AUGUST 1, 1951 


marily to blame for undesirable con- 
ditions 
. * > 


Sinclair's contest, closing Aug. 31, 
offers dealers in each of the com- 
pany’s six districts a first prize of 
$100, and five others, totaling $205, 
for letters of 100 words or leas. 

The company tells dealers not to 
worry about grammar, or about 
methods being old-fashioned, or too 
simple or complicated, etc., and sug- 
gests: 

“It's a smart dealer who knows the 
value of a clean restroom and who 
concentrates on getting the most out 
of that value Here's your big 
opportunity to brag about the way 
you've licked the clean restroom prob- 
lem-—and get paid for doing it.” 

“Attractively clean" stations and 
clean uniforms are two conditions 
Socony sets up for awarding its rest- 
room plaques. Third, and |last, 
pertains to restroom equipment and 
supplies, and services. 

The Socony dealer must agree to 
keep following equipment and sup- 





plies available, clean and in 
working condition 

Restroom fixtures, mirror, paper 
towel holder and paper towels, soap 
dispenser and soap, waste receptacle 
drinking cup dispensers and paper 
cups if drinking fountains are not 
available, toilet tissue holder and 
tissue, coat hook, small shelf in wo- 
men's restroom, lights, inside lock 
exterior identifying sign 

The Socony restrooms must be 
cleaned thoroughly each morning, and 
containers refilled “up to top level” 
for tissue, soap, towels and drink- 
ing cups. Then the restrooms must 
be inspected and cleaned periodically 
throughout the day 

Pledge cards for posting in the sta- 
tion were Esso’s “Clean Around the 
Clock” feature for June. In July, it 
was a cloth banner proclaiming the 
theme. For August, there's a repeti- 
tion of the piedge by way of a decal 
also a “Clean Around the Clock’ 
A-board 

The theme will be carried in Sep 
tember on a paper-like plastic wip- 
ing cloth, in October on window post- 
ers, and in November on a mailer not 
yet finally drafted 

Esso’s thought is to keep every- 
body involved, from home office to 
station attendant, continually in- 
terested in its program. The repeti- 
tious effort along these lines, em- 
ployed since 1949, has brought 
“noticeable improvement.’ 


good 





Deep Rock's Jobber Distribution Plan 
Aids Supplier-Independent Teamwork 


By Leonard Castle, Midwest Editor 


Deep Rock Oil Corp., which a year 
ago started selling its local bulk 
plants to its commission agents, thus 
helping to create Independent job- 
bers, is further strengthening the 
jobber segment of the industry by 
disposing of its metropolitan market- 
ing operations to former Deep Rock 
executives 

Deep Rock operations at Omaha 
and Minneapolis and St. Paul already 
have been converted into Independent 
distributorships. It is anticipated 
that similar changes will be made 
within a short time at Chicago, Mil- 
waukee and Des Moines 

These changes in management and 
operation, particularly in the heavily 
populated areas, have considerable 
significance for the jobbing segment 
as a whole. The new jobbing firms 


created in metropolitan areas, espe- 
cially, will be strong companies with 
large gallonage. They will be com- 
panies which will add prestige and 
strength to the jobbing branch of the 
industry 

In addition, they will be headed by 
men who know intimately both sides 
of the marketing picture, supplier as 
well as jobber. They are men who 
held key posts for many years within 
an integrated company and have a 
deep understanding of a supplier's 
thinking and a supplier's problems 
This knowledge, experience and un- 
derstanding are sure to redound to 
the advantage of all jobbers. At the 
same time, this knowledge, exper- 
ience and understanding should help 
bring about improved intra-industry 
relations because of the ability of 
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equentiy worked as a purchasing 
agent for the company in Charles- 
ton, W. Va. and Marietta. During 
World War I he served in Franc: 
with the U.S. Army Signal Corps 

In 1919, Mr 
entered the oil 


Sloomingdale re 
industry, this time 
as a scout and leaseman for the New 
Domain Oil & Gas Co., a subsidiary 
of the South Penn Oi) Co., in Texas 
In 1923, he went to work as salesman 
supervisor of the Shaffer Oil & Re 
fining Co. at Des Moines and in 1926 
was promoted to assistant manager 
of the company’s lowa-Nebraska 
Division In 1929, Mr. Bloomingdale 
became Deep Rock's 
Western Division, a position he held 
until last June when he became Deep 
tock’'s 

Mr. Ford was 
March 16, 1895 


nard’s 


manager of 


jobber at Omaha 
born in Chicago 
attended St. Ber 
school and was 
La Salle Inastitut« 
n 1912 He immediately took a job 
in the Englewood, IIL, freight office 
f the New York Central System and 
after a few months was transferred 
to the downtown office 
where he worked in various capa 
offices of the 
superintendent and general superir 
tendent 
After 


the us 


parochial 
graduated from 


railroad’s 


ities im the division 


: 
serving for two years with 

Army in 
World War I, Mr. Ford returned t 
work for the New York Central as 
traveling secretary to the general su 
perintendent. He entered Deep Rock's 
employ in Chicago on March 1, 1920 


France during 


as secretary to the president, George 
N. Moore and with the 
ompany continuously for 31 
Deep Rock's 
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Price, Service, Layout Are Weapons 


In Multi-Pump Battle for Business 


By Frank Breese, Pacific Coast Editor 


East Bay 
Cutting 


Francis¢ 
area, there's an artery called 
Bivd.” which has been dubbed “Price 
Bivd because of the brisk 


stations 


In the San 


cutting 
competition among service 

Cutting Bivd 
Richmond from the west side over into 


slants across lower 
the neighboring community of El) Cer 
rito. Richmond 
ized section. Its thousands of work 


s a highly industrial 


ers flood the main thoroughfares dur 

ng shift changes 
Along the four-mirle 

ire several 


stretch, there 
stations \ 
number of them were built when there 


multi-pump 


as talk of re-opening the Richmond 


yards. The anticipated traffic in 


34 


hean't come about yet so 
20 of the stations haven't attained 
the gallonage they were built for 

The intersection of Cutting and 
Hoffman Blvd. finds an Independent 
and a major outlet facing each other 
in open conrbat with their multi-pump 
layouts. The Independent § station 
alled “Fireball,” has four three-pump 
islands placed vertically to Cutting 
{ts rival is a Richfield “leased out 
station with four two-pump islands 
It, too, fronts on Cutting, but the 
pump islands are parallel 

Tre arrangement is an unusual one 
Richfield has been experimenting 
with. Two of the islands are placed 


on a line in front of the office. The 
ther tw 
the street, and are set much farther 
apart 

Also interesting is the price dif 
ferential. Fireball regular for 
22.9¢ per gal. (including 6c state and 
federal taxes), Premium for 24.9c and 
aviation” for 26.9c. The Richfield 
station carries two grades—regular 
at 25.8c and premium at 27.& 


form a second line near 


sells 


Fireball concentrates on gasoline 
which it pumps fer customers. Rich 
field is a “complete-service” station 

Manager of the Richfield operation 
s Ear! Drummond, 26, blond, stocky 
and pleasant, who has been in the 
business for six years. Asked how he 
made out against competition nearly 
jc under his prices, Mr 
told NPN 
ne a bit 


Drummond 
‘That man isn't hurting 
I I have a good product, and 
I give full service. The people who 
patronize my station are usually con 
cerned about both those points 

I make good money on my lube 
rack. That 
line, but I get balance 

Mr. Drummond said he had been 
iltivating neighborhood business. As 
result he has agreements with sev 


fellow depends on gaso- 


| business firms to service their 
cks 

"You know, I have the 
prices in town Mr 
marked proudly 
high ut not 


highest 
Drummond re 

“Some may be as 
many *7600 
ay be higher lt um. So 
when peop pay my ig 
ire it's li usiness 

He estimated that his ympetitor 
was pumping 40,000 gals. monthly 
and gave his own figure as 30-32,.000 

Less than two blocks away are two 
ther stations with three islands and 
one with two islands. They are Mobil- 
gas, Signal and Texaco, each with 
although the sites 
are about the same size 


lifferent layouts 


General Petrolet (Mobilgas) has 
three pump islands in parallel po 
sition. Two of them are parallel t 
Cutting one near the street and 
the other near the office. The third 
island parallels 10th St 

Texaco has two pump islands, one 
paralleling Cutting, and the 
parallel to 10th 


other 


Signal has three pump blocks all 
placed vertically to Cutting 

It is noteworthy that all give full 
service and Signal displays a largé 
sign, “We Serve You 

One of the managers complained 
against the price-cutting of another 
of that group saying that we were all 
going along minding our own busi 
ness until one day the fellow across 
the street dropped his prices. “But 
not me. I haven't touched my prices 
That didn't affect my business be- 
cause there's not enough difference 
to make people notice,” he says. 
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NPC Forecasts Plenty of Oil Ahead 
If Industry Left Free to Operate 


WASHINGTON _-Following is par- 
tial text of the report on availability 
of oil prepared by the Committee on 
OU and Gas Availability appointed 
by the National Petroleum Council 
It was presented last week, First sec- 
tion of the report is on U 
ability 


5S. avail 
second is on foreign oil 


t. S. Ol) Availability, 1951-55— 


The availability of domestic petro- 
leum continues to increase at a sub- 
stantial rate As of January 1951 
the available production from the 
U. 8S. at maximum efficient rates was 
7,300,000 b/d of crude oil and natural 
gas liquids, or 835,000 b/d more than 
actual production. Availability will 
increase still further during 1951 and 
the next four years, provided that 
steel supplies are not reduced below 
the levels requested for 1951 and 
economic incentives remain un 
changed 

Availability of domesti 
in January 1951 exceeded the peak 
production attained during World 
War II (‘in the second quarter of 
1945) by 2,130,000 bd. The increase 
in availability since 1945 of 
than 41% results from the drilling 
of new wells and reflects the addi- 
tions to proved reserves of crude oil 
and natural gas liquids. In the six 
years 1945-1950 there were drilled in 
the U. S ] including 


petroleum 


more 


211,000 wells 
146,000 oil and gas producers and ser 
vice wells. The increase in estimated 
proved reserves of petroleum during 
this period is shown in the following 
tabulation 


Proved Reserves of Oil Liquids 
Estimated by the Al 
M mn Bbis 


e t 


Natural (as 
Liquids* 


Crude ot 


All Liquids 
22.754.5 


mmparable 

The availability of domestic pe- 
troleum and the reserve productive 
capacity over production in January 
1951 are set forth below by districts 
for the U. S 


Availability 
(Thousand Barrels Daily) 
Availability 
rude Nat. (as au 
District «nt Liquids ths 
t 4 1% 73 
72 1.155 
43 4.544 
1 16 ’ 


Predaction 
(rude Nat. Gas 
District om Liquids 
1--East Coast . 19 
2 Mid-Cont 77 T 
: Southwest 
+-Roeky Mt 


alifornia* 


Reserve Productive 

( apacity 
(rude Nat. Gas au 
amet Liquids tthe 


California’ 


Including Elk Hills 


During World War II drilling was 
curtailed drastically to save steel 
Consequently, an average of only 
12,000 oil wells was completed an 
nually in the war years 1942-45 
Nearly twice as many oil wells were 
completed annually in 1948-50, when 
the industry drilled about 23,000 oil 
wells annually 


The increase in availability 
1945 was brought about by the ex- 
penditure during the past five years 
of about ten billion dollars for ex 
ploration and development In the 
early part of the postwar period de- 
mand increased as fast as availability 
By 1948, however, availability was 
increasing more rapidly than demand 
A high level of activity continued 
through 1949 even though crude oil 
production and income decreased and 
demand remained relatively constant 


SINCE 


Oil-Finding Factors The 
which have developed new capacity 
and created reserve productive ca- 
pacity have already been reviewed in 
a report submitted Jan. 26, 1950, to 
the National Petroleum Council by a 
Committee on Crude Petroleum Re- 
serve Productive Capacity. These 
factors have been: Aggressive com- 
petition in the search for oil; a mar- 
ket providing adequate economic in- 
centive through reflection of changes 
in supply and demand, and conser- 
vation practices developed by the in- 
dustry and state conservation agen- 
cies. The same factors will continue 
to be of major importance in the 
development of productive capacity 
and any estimates of what such pro- 
ductive capacity may be in the fu- 
ture must take these conditions into 
account. 


factors 


The subcommittee has projected a 
range of availability which will re- 
sult from anticipated drilling. The 
lower figure of that range is one that 
can easily be attained with steel sup- 
plies continued at the rate allocated 
for 1951, while the upper figure may 


be attained with success in new dis- 
covery and development comparable 
with that realized during the past 
five years. It is estimated that by 
1955 availability will be 7,789,000 to 
8,838,000 b/d, a gain of 32 to 50% 
in five years over the actual produc- 
tion of 5,900,000 b/d of all petroleum 
liquids in 1950, The estimated avail- 
ability in 1955 exceeds the avail- 
ability in January 1951 by an amount 
ranging from 489,000 to 1,538,000 
b/d for the lower and upper cases 
The projected availability of all pe- 
troleum liquids is as follows 
Crude Ot 
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Average 
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Total Liquids 


estimates assume that productior . 
mly at the maximum efficient rate. If 
~ ees thar availab ty at times 
ne in avaliability from old wells w 
reduced and the availability in subsequent 
ears w be increased slightly 
The preceding estimates assume 
that there will be no reduction of the 
incentive to search for and develop 
new sources, that sufficient steel and 
manpower will be available, and that 
the development of the continental 
shelf will be permitted. Artificial 
price controls or large increases in 
taxes which affect the economic in- 
centives for further development can 
upset the amount of development 
activity carried on by the industry 
and reduce availability. Interference 
with present or prospective markets 
for petroleum by arbitrary action 
limiting the uses which might be 
made of petroleum would also change 
the outlook for availability 


It is estimated that the availabili- 
ty of crude oil production from the 
continental shelf is now about 18 
000 b/d, or much less than had been 
projected in the 1948 report of the 
API. Major factors responsible for 
this unfavorable development have 
been the controversy raised by the 
federal government over the title to 
these lands. The uncertainty with re- 
spect to title has virtually halted ex- 
ploration and development, and will 
affect activity on the continental 
shelf so long as it continues. In the 
preparation of this report the sub- 
committee has assumed that the con- 
troversy over title to these lands will 
be settled promptly 

Conclusion The 
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For over a quarter-century, here at CHIKSAN, we have 
specialized exclusively on developing and designing Swivel 
Jounts* for all purposes on manufacturing them to our 
rigid standards of precision... and on following through in 
the held to check performance under all sorts of conditions 
That's why there is no substitute for CHIKSAN Ba//. Bearing 
Swivel Joints* when it comes to efhaent service with maxi 
mum safety longest life and minimum maintenance 


It costs you nothing to take full advantage of CHIK 
SAN's specialized experience. CHIKSAN Engineers 
will gladly cooperate with you in designing flex 
ible lines to meet your specific requirements 
WRITE FOR CATALOG NO. 50-C. REPRESENTATIVES IN PRINCIPAL 
CITIES—SOLD BY LEADING SUPPLY STORES EVERYWHERE 
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try of the United States has a 
complished the following in the past 
five-year period 1946-50 

1. Produced 10.2 billion bbls. of 
crude oi] and natural gas liquids 

2. Increased proved reserves of all 
petroleum liquids by more than 6.5 
billion bbis., after replacing with new 
reserves the 10.2 billion bbis. produced 
during the period 

3. Increased availability of all pe- 
troleum liquids to 7,300,000 b/d in 
January 1951 and to an estimated 
range of 7,409,000-7,566.000 b/d for 
the year 1951, compared with produc- 
tion in 1946 of 5,074,000 b/d, which 
was then about the availability at 
maximum efficient rates 


Foreign Oil Availability— 


During the years prior to World 
War II foreign areas over-all were de- 
ficient in indigenous petroleum pro- 
duction necessary to cover their pe- 
troleum requirements, and depended 
to an important degree upon exports 
from the U. 8S. to meet this deficiency 
Important developments in produc- 
tion took place during the war, with 
the result that foreign areas em- 
erged from it with production ap- 
proximately equal to their local de- 
mand for crude and products. This 
has taken place in spite of substan- 
tial increases in demand in the post- 
war years 

The average increase in foreign lo- 
cal demand for the postwar years 
was at an annual compound rate of 
13.3% per year as compared to only 
5.80 per year prior to the war. The 
changed supply position has come 
about because of great developments 
in production in Latin America (prin- 
cipally Venezuela) and the Middle 
East. The changed demand and sup 
ply situation is demonstrated by the 
following figures 

(exel, Kessian Dominated Areas) 
; Serplus 


Indigenous Lecal (Short 
Supplies Demand ace? 


1947 

Western Hen 
Foreigr 

Eastern Hemisphere 


sphere 


Total Foreigr 
1950 
Western Hemisphere 

Poreigr 


Eastern Hemisphere 2 


ninated 


Continued increases in productive 
capacity in all areas can be expected 
ver the next five years. The prin 
cipal volume increases, as in the 
past, can be expected in Latin Amer 
ca and the Middle East. However 
discoveries of recent years in Canada 
make this area potentially more im- 
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portant during the five years under 


review than in the past 


Estimates of crude oil productive 
capacity by areas for the years 1951- 
55 are shown in the following tables 
and are given in the form of a low- 
er and upper range 

Lewer Range 
(excel, Russian Dominated Areas) 
(1006+ BD) 
Western 
Pastern 


Foreig 
2.336 


446 
2.481 


(1,000's B/D) 
Western 
Pastern Total 
Year Foreign Hemisphere Foreign 
1951 2.386 2.590 4.076 
1952 2.546 1104 5 650 
1953 2.706 4. GA2 6 34S 
1954 2.456 58S 6.739 
1955 3.011 4.068 7.07T¢ 
The lower and upper range esti- 
mates for combined crude oil and 
natural gas liquids for total foreign 
areas are given in following table 
(exel. Russian Dominated Areas) 
(1,000. BD) 


tpper Range 


Year Lower Ranger 
ot ; 6 >. 703 
1453 5. 827 6.444 
1454 979 6.796 
1955 6.092 7.138 

Looking to the future, between 
70q% and 80% of the increase in 
foreign crude productive capacity 
during 1951-55 is estimated to de- 
velop in the combined Middle and 
Far East. The availability of trans- 
portation facilities, rather than pro- 
ductive capacity, is likely to be the 
critical factor in determining the 
amount of petroleum supplies that 
can be made available to consuming 
areas 


Over the long term, development of 
productive capacity in foreign areas 
will be dependert upon the need for 
supplies and the legal, political and 
economic climate in which to work 
Give the oil industry (1) legal cli- 
mates which permit a free competi- 
tive system throughout the world, (2) 
a political philosophy which recog- 
nizes legal rights of contracts, and 
(3) an economic climate offering the 
opportunity of a reasonable profit 





Complete Text Available 

NPN readers desiring com- 
plete text of interim report of 
committee on Oil and Gas Avail- 
ability which was presented to 
National Petroleum Council 
should write direct to National 
Petroleum Council, 1625 K St 
N. W., Washington 6, D. C 
which will be glad to furnish 
copies within limits of its sup- 
ply. Report includes numerous 
tables and two graphs 











then it will make available ample 
petroleum supplies to meet the grow- 
ing needs of the world for many years 


to come 


Deaths 


John Charlies Naye, 53, executive in 
General Petroleum's marketing de- 
partment, died, July 24, at Los Ange- 
les after a long illness 


A native of County Armagh, Ire- 


land, who came to the U. 8. as a 
boy, Mr. Naye joined the company 


in 1927 and specialized in credit ad 
ministration and personne! 
> > > 

W. Gearing Thomas, ©. B. E. (Or 
ficer of the Order of the British 
Empire), and prior to his retirement 
in 1945 a director of Arthur Brown 
& Co. Ltd., London, died, July 6, after 
a short illness 

Mr. Thomas, 85, was secretary to 
the Lubricating Oi] Advisory Com- 
mittee appointed by the Ministry of 
Munitions, during World War I. He 
was awarded the title, O. B. E., for 
his work on the committee 


Makes Fuel Handling 
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Approved for use with petroleum 
liquids — ideal for many others. 


These new Tokheim Hand Pumps improve ordinary liquid handling 
methods on farms, at service stations, in business and industry. They elimi- 
nate dangerous dripping, reduce fire hazard and accidents. Fast, easy to op- 
erate with high vacuum efhciency. No wasted motion. Unique double-action 
dispenses fluid on both forward and back strokes. Available in either hose 
or spout models for drums and underground tanks. 
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Gasoline Prices Rise at Eastern Points 


Prices displayed more scasonable tendencies at the 
end of July than for some time past 

Abatement of retail gasoline price wars was a strong 
prospect at many points in the East. Atlantic Refining 
Co,, Sun Oil and Socony-Vacuum posted advances in their 
gasoline tank wagon prices at Philadelphia and several 
areas in New England ranging from 1 to 2c per gal 

Quotations for fuel oils, while generally firm, showed 
more of the usual summer symptoms” than heretefore 
Offerings of No. 6 appeared with greater frequency in 
the Mid-Continent, and a few barge-lots were quoted 
generally at New York Harbor and Philadelphia—a rare 
currence in the recent past 

With inventories 
juently asked: Is the industry running headlong into 


historically high, the question fre 
a surplus, with the accompanying possibility of weak 
Signs of ghter demand were pointed up from 
a number of urces t terminal operators showed 
r nterest in barge it offerings at the Gulf; export de 
ands for lubricating ils have eased: wax inventories 
were at a 20-year high, and prices for crude scale, quoted 
at 7c at New York, looked as if a shake-out might be 
miminent 
On the ther hand, the answer to the surplus question 
as supplied by one East Coast major, was a definit 
negative This supplier declared gasoline inventories wert 
howing “declines as expected” for this season. He cited 
that average recent gains in distillate inventories in 
Guit-East Coast area pointed to a peak supply load 
early November only 110 greater than the same tim 
a year age With the last heating season warmer thar 
normal in the East. Current accumulations of No. 2 fuel 
were almed at “a mintmum target he said 
As long as the Abadan refinery in the Middle East is 
m curtailed operations, foreign buying power in U. § 
markets will continue to amount to several hundred thou 
sand bed A Gulf Coast Independent refiner disclosed 
that no recent offering made to the export trade had met 
with refusal, and some of them were for liftings as far 
ahead as late fall. In general, seaboard refiners in posi 
tion to offer cargo quantities found ready export buyers 
for any product, and in any position during the last half 
1951. (For details of 15,000,000 bbls. purchased to date 
ries, see page 49 
Decline over the last two months in spot tanker freight 
rates came to a halt late the past week. A dirty vesse 
was fixed July 24 for a Gulf-New York single voyage at 
$2.55 per ton (USMC flat}, the same rate at which a clean 
ship was chartered five days earlier. On July 27, threes 
ships were fixed for last half of August positions at in 
creased rates 
One clean and one dirty tanker reportedly were char 
tered on basis of $3.14 per ton (USMC plus 10%) for 
Guif-North of Hatteras. Destination of the clean ship is 
Quebex 
Atlantic voyage, or two trips Gulf-North Hatteras (char 
terer’s aption at USMC plus 15 In Gulf-New York 


trade, this is equivalent of 1.28 per ton 


Another clean bottom was fixed for one trans 


On the East Coast, several increases in gasoline tank 
wagon prices were reported 

Atlantic Refining Co. announced an advance of 2c pet 
gal. in its tank wagon prices for gasoline to dealers in 
the city of Philadelphia, lower Merion Township in Mont 
gomery county, and Haverford Township in Delawar: 
County, effective July 24. The company’s new prices to 
lealers are 12.4c for White Flash (regular) and 14.9c for 
High.Are (premium) gasoline (ex 6.5c state and federal 
taxes) 

Sun Oil Co. announced that, effective July 25, it had 
advanced its tank wagon price for Blue Sunoco gasolin 
2c to 12.4c per gal. (ex taxes) in the city of Philadelphia 
and in the same two neighboring townships 

The same day, July 25, Socony-Vacuum Oil Co., Inc 
reported that it was restoring the prices to gasoline 
dealers of prior to May 25" for Mobilgas (regular-grade 
gasoline and Mobilgas Special (premium) generally 
throughout New England, except Connecticut and Spring 
field, Mass. area. The changes amounted to an increase of 
le per gal. in dealer prices for reguiar-grade and 0.5c f 
premium, the company said. In late May, Socony mad 
reductions in these amounts t resale dealers 
East (see May 30 NPN, p. 36 

Generally, East Coast marketers declared that 
gasoline prices were creeping back toward “norm 
a number of areas, including several points in New Eng 
land, Philadelphia, and Camden, N. J. In the South, ar 
Independent marketer commented that gasoline price 
were firmer by virtue of the fact that no new price-cutting 
has broken out in Tampa, a former “hot spot,” for almost 
three months 

Trading in al! districts, aside from export sales, was 
reported quiet. A resumption of shipments through th 
Great Lakes Pipe Line on July 24 was expected to re 
lieve some of the Midwest supply upsets caused by floods 
it was said. However, there was a shortage of coiled tank 
cars at many points in the Mid-Continent, and this was 
said to be “backing up” supplies of No. 6 fuel 

Prices for crude oils and specialty products were un 
changed, and, except for waxes, firm 

Lubricating oil refiners generally were sold up on most 
grades, and Pennsylvania cylinder oils and bright stocks 
still were “almost impossible” to find in a spot tank car 
offerings. However, while some southwestern manufac 
turers declared they had little or no lubricating oils t 
offer, they asserted that solvent neutrals and Mid-Contin 
ent conventionals were more plentiful than recently 


GULF COAST 
Most Products Continue Tight 


Demands from oil-short foreign buyers normally sup 
plied from the Middle East continued to prevent large 
accumulations of refined products at the U. 8S. Gulf, a 
cording to late July reports Demand for heavy fuel 
continued to outpace supply, refiners said. In addition 
there was a persistent search for gasoline and light fuel 
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Summary of Daily Gasoline Prices (July 24 through July 30) 
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july 0 
73-13 25 
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oils. One Independent refiner declared no recent offer- 
ing he had made to export buyers had been turned down 

At the same time that foreign buyers were finding only 
a small portion of their total requirements, East Coast 
and upper Midwest buyers were said to have temporarily 
withdrawn from the barge and cargo markets Their 
reason: full storage However, this fact did not deter 
domestic buyers from making inquiries for fuel oils for 
forward shipment, and some buyers were looking for 
contractual supply sources over the next several years 

While no specific export transactions were confirmed, 
it was said that sales of gasoline and kerosine have 
whittled down surplus supplies at several plants. One 
refiner, who expressed “disappointment” in his gasoline 
sales to date to East Coast buyers, declared the deficiency 
was more than offset by sales for foreign lifting. 

Prompt gasoline still failed to appear in quantity, re- 
finers said. However, several sources declared that ma- 
terial was more readily obtainable than recently for lift- 
ings “down the road the late summer and fall 


The general supply 
to be “irritating” to 


situation—or lack of it—was said 
some prospective buyers, for ton- 
nage rates on barges and tankers currently are at their 
lowest levels in almost a year. One large Independent 
at New York Harbor asserted that although his tank 
farm will be completely full within a short time, he still 
was a potential buyer of large quantities of No. 2 fuel 
for the fall and winter. Two cargoes of No. 2 fuel re- 
portedly were quoted at 8c, the Gulf, and this material 
was said to have attracted several bids from other re- 
finers. The generally quoted price for No. 2 fuel was re- 
ported unchanged at & 

One small offering of low octane gasoline, available 
at a time when one export buyer was unable conveniently 
to arrange tanker transportation, was said to have been 
“leaded up” and sold to the military 

No changes in refiners’ quotations were disclosed. In 
the face of such consistent demand from abroad, trade 
sources generally said they did not anticipate any easing 
in prices in the immediate future 
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Explanations of Price Tables 


The reader's attention is directed to the fol 
lowing explanations which apply to the Sum 
mary of Daily Gasoline Prices appearing on page 
19 and the price tables appearing on pages 42-47 
of (nia iasue 

The letter “X" indicates a change in prices; if 
the change is on the low of the price range, the 
xX” is adjacent to the low; if the change is on 
the high of the price change, the “X" is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X 
to the right of the new price 

Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 45 all prices reported are shown 
In all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to in- 
dicate the number of companies contacted for 
prices for each product. Nearly 200 primary sup- 
pliers (refiners and tanker terminal operators) 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors, 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals 











ATLANTIC COAST 
Supply of Heavy Fuel Eases 


Offerings of bunker “C” fuel appeared for the first time 
this year in several East Coast terminal points at the 
end of July, according to suppliers’ reports. Prices, while 
generally unchanged for barge and tank car lots, were 
reported reflecting seasonal influences more than recent- 
ly. Gasoline prices were firmer at some points, and « 
casional “shadings’ for prompt movements of No. 6 oil 
were disclosed 

Suppliers generally asserted they still were making no 
new offerings to other than their regular customers 
However, storage was filling up, and occasionally barge 
lots of heavy fuel were quoted generally to make room 
for an incoming tanker shipment. These quantities were 
said to be amall, however, for foreign buyers still were 
n the market for cargo lots of bunker oil 

Despite rising inventories of distillates, supplies of kero- 
sine and No. 2 continued closely held, it was said. The 
month's end saw secondary buyers “taking full quotas 
of No. 2 fuel in order to hold their “position” with their 
terminal suppliers. In the South, the tobacco season de 
mand for kerosine was described as “excellent and a 
number of suppliers reported “favorable” gasoline sales 
as compared with the same period a year ago 

Sales to new buyers were almost at a standstill, traders 
at New York Harbor declared. A few lots of No. 2 fuel 
were quoted at 9.le per gal, and failed to attract active 
interest among spot buyers, according to reports. How 
ever, some “new” buying of heavy fuel was disclosed at 
both New York and Philadelphia, but details were not 
confirmed 

While prices for gasoline were firmer, and reflected 
advances in tank wagon postings at several points, de 
mand from spot buyers was negligible. It was said that 
most gasoline marketers were obtaining sufficient sup- 
phes from their regular sources against contracts. While 
there was no pressure of offerings reported at New York 
Harbor, reguiar-grade gasoline was said to be available 
in barge lots “in fair quantity” within the range of re- 
ported quotations 2c to 13.4c per gal 


MIDWESTERN (Chicago-E. St. Lovis Area) 
Refiners Recover from Effect of Floods 


Tank cars still were lost or slow in returning, Dut 
north of Kansas City, refiners in the Midwest have al- 
ready recovered from effects of the Kansas flood by 
borrowing and some buying of products at pipe line 
terminals, according to reports the past week 

With return of Great Lakes pipeline to partial opera- 
tions on July 24, after being down for eight days, most 
of the line’s shippers lost much of their fear of gasolin« 
shortages at terminals even as far north as Grand Forks 
line's western trunk terminus 

Early reports of tightness in premium-grade gasoline 
at Minneapolis changed when refiners found product in 
ample supply at a large Independent river terminal 

Meantime, tank car marketers said demand failed to 
show any improvement— customers still held out against 
current spot prices for distillates with neither supplier 
nor buyer giving hint of change of mind 

While very little trading of any kind was disclosed 
interest again centered on heavy fuel, particularly low- 
sulfur No. 6. Some open market traders said non-return 
of coiled cars and increasing inventories of No. 6 at 
some refineries had brought “veiled” offerings of low- 
sulfur oil at $1.70 per bbl., Group 3, both to resellers and 
direct to the trade, providing buyer could furnish cars 

Resellers, however, said they already were offering 
this grade of fuel from $1.70 and added there was “no 
demand At same time, one marketer disclosed sal 
of low-sulfur No. 6 to a consumer at $1.75 per bbl. Four 
refiners continued to quote product at $1.75, Group 3 


CENTRAL MICHIGAN 
Slump in Demand Hits All Fuels 


Except where jobbers were taking summer-fill ship- 
ments of distillates, demand for fuel oils was in a sum 
mer slump during the fourth week of July, according to 
Central Michigan refiners 

Some refiners said gasoline shipments had 
up others said call for product “needs improvement 
No price changes or open market trading were reported 


speede d 


Refiner’s reported 0.5c reduction in his prices for dis- 
tillate fuels lowered range highs for two grades. Kero 
sine prices ranged from 11.55 to 12.4c, down 0.1lc on the 
high: No. 2 fuel was quoted at 10.35 to 11.05c, down 0.2 
on the high, FOB Central Michigan 

Refiners said they still expected heavy fuel demand 
to pick up in August, probably after the 15th. Meantime 
however, they had product available to spot buyers, but 
at same time, declared they were rejecting all inquiries 
where netbacks were “too low 


CHICAGO DISTRICT 
Suppliers Keep Firm Grip on Fuels 


Refinery and Independent river terminal operators kept 
a firm grip on light and heavy fuel inventories in Chi- 
cago District last week, and for the most part they in- 
licated no intention of changing this attitude until sup- 
plies eased at the Gulf and lower Mississippi river ports 

Some Independent terminal operators, for second time 
within two weeks, expressed optimism over eventual 
loosening of distillates in time to aid those distributors 
who still have not made commitments for next season 
Meantime, terminal operators themselves declared they 
were unable to take on any more new business until 
their own supply situation improved 

Increasing number of idle river tows, one source said 
presents a situation “full of significance Faced with 
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already high inventories, one terminal operator in Chicago 
District reportedly has released several chartered tows 
and forfeited on his contract with the towing company 


It was believed, however, that most terminal operators 
in the district would be reluctant to do this. At same 
time, they are refusing to take on new distributor ac- 
counts. so long as they are unable to make new long- 
term deals at the Gulf. Some sources saw the desire on 
part of Gulf suppliers to keep river equipment in service 
as “forcing” the release of distillates on an over-the-season 
basis in near future 


Single offering of distillate “at best price yet” touched 
off expectancy early in the week when 50,000-bbl. mixed 
tow of range oi] and No. 2 fuel became available. Source 
said No. 2 fuel delivered dockside Chicago at 9.545c and 
the range oil at 10.36c. Delivered prices were indicated as 
taking advantage of lowest current spot barge rates at 
that time 


WESTERN PENNA. 
Prices Unchanged; Market Quiet 


Prices generally were reported unchanged in Western 
Penna, in the week ended July 28 and trading was quiet 
in most products due, principally, to lack of availability 
No easing was indicated in the tight position for lubri- 
cating oils which has prevailod for several months, and 
most refiners said they were not anxious sellers of light 
products. Wax was the only product offered freely. 

Lube oils, some refiners declared, were “tighter than 
ever,” one commenting that he was “hopelessly” back- 
logged with orders from regular customers. Bright and 
cylinder stocks were the most difficult items to obtain 
and several refiner-buyers said they had been unable to 
pick up “even small lots through exchanges.” 

Neutral oils, however, were not “quite so tight” as 
they had been. As one refiner-buyer put it: “We're now 
able to get fairly prompt delivery on neutrals. Shipments 
are being made in July against our orders placed in July. 
whereas not so long ago shipments were delayed six weeks 
to two months.’ 

Lube production of most refiners reportedly was sold 
up for several months to contract customers and on mili- 
tary orders. Some motor oil orders for export have 
been delayed considerably due mainly to lack of bright 
stock, and also scarcity of drums. Late in the week, 
however, some refiners indicated drum supplies were 
“loosening.” But such was not the case for cans for 
motor oils. Cans continued short of needs, and some 
refiners were considering switching to glass bottles. 

Domestic buyers with regular supply sources for mo- 
tor oils generally were described as “getting along pretty 
well.” The pinch has been on those without regular sup- 
pliers 

Gasoline shipments were in good volume, according to 
all reports. 

Off-season demand for fuel oils continued heavy 
“better than we'd like to have it,"’ commented one refiner 
Industrial users are taking large quantities in anticipa- 
tion of curtailed natural gas supplies later on 

Wax, while still freely available, reportedly firmed up 
somewhat. There were still reports that 5.5c per Ib., in 
tank cars, was being shaded on direct-to-the-trade sales, 
but they were less pronounced toward the end of the 
past week as compared with mid-July. 





NPN Gasoline Index 
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Crude Oil Prices 


No changes reported in crude oil prices during 
week ended July 28. For complete crude price 
schedules see p. 47-48 of July 25 NPN. 














MID-CONTINENT 
Products Supplies Remain Ample 


Most refined products still were in ample supply at 
majority of refineries in the Mid-Continent the past week, 
with transportation for northern shipments still scarce 
because of recent floods in Kansas. Inquiry from Mid- 
west, however, was slightly better, although in most cases 
buyers and sellers were unable to agree on prices 

Gasoline, residual and distillate fuels were available 
“under published prices” for immediate shipment, ac- 
cording to reports, while lubricating oil prices remained 
firm but supplies more plentiful 

Largest transaction reported during week involved 
120,000 bbis. of No. 6 fuel, sold by a Kansas refiner at 
$2.00 per bbl., FOB plant, for shipment over an eight- 
month period beginning in August A Central West 
Texas refiner reported sale of No. 6 at $1.50 per bbl., for 
resale, and for shipment to Gulf Coast. Amount of ma- 
terial involved in this transaction was not disclosed. Re- 
finer said he was forced to sell “under the market” when 
his heavy fuel backed up during recent floods, but added 
he was in “good shape” now. 

Other Mid-Continent refiners said their heavy. fuel 
storage picture was “not too good” as dirty tank cars re- 
mained hard to find. Majority said they had their ma- 
terial sold on contracts, “but no way to ship it.” One 
inquiry was reported in which a buyer sought 50,000 bbls. 
of No. 6 fuel. 

Gasoline demand at pipe line terminals north of Kansas 
City continued to increase, marketers reported. Locally, 
demand was good in most areas except Kansas, where one 
refiner said consumption was off at least 20% because 
of recent rains and floods. Resale of two cars of cycled 
gasoline at 9.75c per gal. was reported by an Oklahoma 
marketer 

Heating oil activity remained light, with Nos. 1 and 2 
offered in open market to resellers at 0.375 to 0.5c per 
gal. “off the market.” 

In the lubricating oi] market, there were reports that 
from supply standpoint, the market has eased slightly 
over the past few weeks. Marketers said this was due 
in part to scarcity of transportation 


Oil Price Index Remains Steady 


WASHINGTON Bureau of Labor Statistics’ whole- 
sale oil price index for week ended July 24 showed no 


changes for second straight week. Index based on 
Platt’s Oilgram quotations, is compared below with cor- 
responding week a year ago (1947 equals 100) 


duly 24 duty 25 

1961 1950 
Crude & products 125.7 119.6 
Crude 133.5 132.8 
Refined products 124.3 117.2 
Gasolina 132.1 129.7 
Kerosine 127.7 119.0 
Distillate fuels 133.4 120.3 
Residual fuels 105.1 vos 
Lubricating otls 92.1 70.4 
Natural gasoline 91.2 06.4 


41 
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Prices at Refineries and Terminals and by Tank Wagon 
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Refinery & Terminal Prices (Continued) 
PRICES !N EFFECT JULY 30 


(SOUTH TEXAS cont'd.) 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT JULY 30 
CHICAGO DISTRICT PRICES ATLANTIC & GULF COASTS 


Prices bbers & distributors in tank , 
and or ‘ ts FOR refiner ~ r ners, FOB their refineries @ tanker terminals, and of tanker terminal operstors 
vipe . ] 4d waterway barge : nals Ships bunkers prices are exclusive of lighterage 

ore ale 





9? Oct. K 90 Oct. BR 85 Oct. R 83 Oct. K Kerosine 
Moter Gasotine Distriet Prem. ¢ Hi Prem. Gasol Keg. Gasoline Keg. Gasoline Ne. | Fuet 
KR fre i N. ¥. Harbor 13 13.85-14.35 (3)12.85-13.6 )10.1-10.2¢2) 
Rn Pre Te do barges a 13. 75-14.25 (2)12-13.4 
nR Ree Albany 1 15.2 14.7-15.2 (2)12.7-13.7(6) 12.7-13.7(2 
Kh Kee 1 12.75 Baltimore i 12.9-13.25 11.9-13.5 11.9-13.5 
jo barges 1 12.8-13 11.8-12 
Light Fuct Otte Baton Rouge 13.1 
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No 2 Fuel 10 i se 514 95-1 
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New Orleans 26 12 6 11.25-11.3 9.7-10.15 
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Pt. Everglades 13.6 11.145) 
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SEABOARD Tampa 13.4(3) 13.3-13.4 12.4(4) 12.3-12.4 10.9(T) 
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; 14.873 Albany 2 ee - 
Baltimore .. 2.48(6) 2.4514) 260 2.60 24514) 
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Charleston 2.34(2) 2.3113) oe . 
Corpus Christi 1.88 1.85 
OENT. W. TEX. (Track Treapt.) Houston (4)1.85-1.90 1.87) 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT JULY 30 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. 8. Gulf, minimum of 20,000 Dbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The Ggure im parentheses after each 
Brice indicates the number of companies quoting that price. 


Aviation Gasoline (MIL-F-5572) 
Grade 115/145 


Grade 100/130 
Grade 61/06 


17. 25-17.75 
16(2)-16.75 
14. 5-15 75 
Moter (Gasoline 
92 Oct. R 
90 Oct. RK 
85 Oct. R 
83 Oct. R 
79 Oct . 
70-72 Oct. M 


(Premium ) 12-12 .25(2) 

11. 75-12(2)-12.25 
11(3)-11.5 

10 — 11.2542) 
10.5-1 


Leaded 10-10 os. 10.75 


Kerosine & Light Fucts 
41-43 kerosine 
No, 2 Fuel 

Dieset & Gas Oils 


43-47 Diesel index 4 
45-52 Diesel index . : ° s 
53-57 Diesel index . ee © 


Heavy Fucis—Cargees 
No. 5 Fuel, 0-10 p.t 2.50 
Bunker C Fuel , $1. 75(2)-$1 .85(3)-$1 .90 


roh octane ratings indicated by the letter * *R", are minimum ratings 
octane ratings where used, are indicated by the letter ‘‘M’’ 


25-8 25 
we eH 
375s 


3 


$2.35(2)-$ 


Motor Method 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Oil Co. 
(Prices are per bbl. of 42 U. 8. gals., exclusive of local port or 
sales taxes. etc., if any; FOB point indicated, for eravities shown; 
degree of gravity applies for gravities below and above those shown.) 


Type of 


, Ine 
other governmenta! charges. 
2c per bbi. differential per 


Art Effective 
FOB Point Gravity 
Ras Tanura, Saud! Arabia 36-36 9 
Umm Said, Qatar 
Sidon, Lebanon 36-36 9 
Trigoll, LeDanon 


Nov. 1, 
Nov. 1, 
April 1, 
April 1 


1950 
1950 
1961 
1951 


AVIATION GASOLINE PRICES 


(Prices are for tank cars, 


barge or truck transport lots; aviation gasolines meet Specification 
MIL-F 


5572, unless otherwise noted.) 


District 
New York, 
Boston, 
Portiand, Me 
Philadeiphia, Pa 
Baltimore, Md 
Norfolk, Va 
Charleston, 8. C 
New Orieans, La 
Houston, Tex 


Grade 100 130 
N.Y ; cevscoese 17.6-18.6 
‘ . ° 18.2 


Grade 61/96 (tirade fe 


16.6-16.2 
15.95 
bzee 

SS 


(Baton Rouge) 15.5 
‘ 15-15 .75 


LAKE PORT TERMINALS 


Buffaio Cleveland 
90 Oct. R 
86 Oct. R 
Kerosine 

Diesel Fuels 
No, 1 Fuel 
No. 2 Fuel 
No, 5 Fuel 
No. 6 Fuel 


(Prem 


(Reg 


PETROLATUMS 


; tank car 


PACIFIC COAST 


(in Ships’ Bunkers, Diesel Fucl Bunker © Fuel 
or Deep Tank Lets) (P.8. 200) (PS. 400) 


San Pedro, Calif. $3.44(5) (4)$1.70-1.85 
San Francisco .. 3.65(4) (3)$1.75-1.90 
Portiand, Ore 3.864) (3)8$2.00-2.15 
Seattie. Wash 3.8614) (3)82.00-2.15 


1 to 1.5¢ less.) 
(2)7.75-8.75 
(2)7.25-8.125 

(2)6.875-7.875 

(4)5.625-6.625 

(4)5.375-6.375 
(2)5. 25-5. 37512) 


AUGUST 1, 1951 


U. &. DOLLARS PER S81. OF i609 LITERS 
Diesel 

(Ships Bunkers) 
$3.75 


3.75 


Tampico 
Veracruz 
Minatitlan 


Quaymas 
Marzanillo 
Salina Cruz 


$3.95 
346 


District | ———f —-- Butane Butane 
N.Y. Harbor 7 

Philadelphia 

Baitimore 

Hastings 





28 YEARS OF RELIABLE 
Ol PRICE REPORTING 


This, in just @ few words, is the story of 
Taare CUGRAM Petey Covten. 


be an OILGRAM Price Service subscriber. 
We invite you to occept o week's Trial 
Subscription with ovr compliments. There 
is no obligation on your part whateoever. 


A letter of request on your compony 
letterhead is oll thot is required. 


Write today to: 
Platt’s 


Price Service 
1213 W. 3rd St., Cleveland 13, Obie 
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Tank Wagon Prices 
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Heavy Fuel Ott» 


Del add 


ea 
40 

gals 

Aviat 


4 quantities 


es for 
a 


ch 
higt 


’ N KH 
because of al conditions 
(ences Demand 
N tane (ard Gase- Kere 
(regular) Grade) line sine 
Task Wagen Taree T.W 
4.5 13 7.8 “ quantity 
16.2 7 r 100/1 
Pueblo 14.4 7.8 5.8 sine 
Casper, Wy “4T 7 City, apply 
Cheyenne “4.7 7.8 ther deliverie 
Billings, i 7 200-399 gais 
Butte I feduct 4 tar 
Salt Lake C 
n m 40 
Standard 
Stove Oil 
gals 
«ais 
than 


TEXAS 


2 Ox 


o may vary from 
gal 
add 
except 
00 « 
Shores 


at 
i-enver 7 
Grand J 


Fall 
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40 gals 
Muskogee 


Ob iah 


Okla 2 
ma City 12 
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Albuquerque & 
Cheyenne, i 


Notes 


mr ides these 
Roswel 0.& Banta 
Casper 


ity taxes 
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prices are to meumers and dealers 


Regular line Tank 

T.W. Retell Taxes Wagee 

Tex o 0 5.5 
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HUMBLE Hurmdtc Gasotine Gase 
on 


12 
12 
12 
12 


Antonio 


pr 
consumers 
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oes are t dealers and 


shown tn 


prices 
levied are indicated 


taxes are 
Standard 


delivered 
higher 


ty 
gal 


effect July 30 

Lepection 
clude 
Ala, 1/40 
Kana, 1 


on 
and 2/ a 

Nev. i 

L/ Tenn 
Kerosine 
CHEVRON 

(Regular) Av. 36/87 Gase- 

TT : 


TT 
400 gais. & over 
4.5 


18.6 
Me 17.5 
15.7 


i 


2/e 
oo” 


Taree 


vecocevode 


Aiaska 


s 
} 


’ 


“5 
21.5 
tax apr 
“ federa 


es 


federal 
Diese rnace 

ai liquid fuels tax 
Hawalian gross income 
s, 2.5% to consumers 


tax of 


r ther 
Chevron 


deliveries Chevr 
Aviation 80/87, add to 
price 1.0c for 40-199 ¢ 
gais., except for deliveries t 
Alaska (excluding Chevror 
where 0.5e differential applies 
delivery; for than 40 gals 
except at Honol add 4.5¢ for 
gals. to Marine de and less 
to Shoreside trade. Prices for 
m 80/87 at Salt Lake City 
in excess of 
evron Supreme 
er than Chevron 
except at Salt Lake which 
For less than 40 gals. de- 
4.5¢ gal to 400-gals.-and-over 
t Honolulu, add 5.0¢ gal. for 
als. (Marine) and less than 100 
le Add Chevron Aviation 
delivered prices, 2.0¢ for 91/98 
30, and &.0c for 115/145 
’. prices. except at Salt Lake 
deliveries of 40-199 gals. For 
*: less than 40 gals add 4c 
deduct 400 gals. & over 
Kk car-truck trailer, deduct 5.5 
posted tank truck price is for 
deliveries 
Nesel/Furnace Off1 & Standard 
prices are for deliveries of 400 
For other deliveries: 40-199 
200-399 gals add 0.5 leas 
add 


ver 


less 


to 


Fire-Chief Gasoline 


be ba be bbe b 


prices apply 
with minimum 


also to all classes 


1961 
thew headquarters offices, 
fees per gai, 

unicss otherwise specified 
gasoline 
100 , 
20c; N.C. 1 
and Win 
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delivery of 50 
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only 
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STANDARD 
Atiantic City, N. J 
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Danville, Va 
Petersburg 
Norfolk 
Richmond 
Roanoke 
Chari on 
Fairmont 
Parkersburg 
Wheeling 
Chariotte, N. C 


Ma 


D. Cc 


WwW. Va 


Spartanburg 
New Oriear 
Baton RK 
Alexandria 
Lake Charies 
Shreveport 
New Iberia 
Knoxville 
Memphis 
Chattanooga 
Nashville 
Little Rock 


Tenn 


subject to seater correction 
both gasoline and kerosine prices, 
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Naphthas-T.W. & Steel Bbis 


Min. Spirits 


Newark, N. J 
3,600 gals 
Steel bbis 

Baltimore, Md 
3.600 ga 
Steel bbis 

Washington, D. C 
100-499 gals 
500-3.599 gals 
3.600 gals. & 
Steel bbis 


ver 


FUEL Oo1s— 
Neo No 


Atlantic City 
Newark, N. J 
Baltimore, Md 
Washington, D 
Norfolk, Va 
Danville 
Petersburg 
Richmond 
Roanoke 
Charlotte 
Hickory 
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Columbia 
Spartanburg 


NJ 


Taxes 
lude 
Notes 
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for deliveries of 300 gals 
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(premiutn ) 
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wh! 
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ch ts 1.3 
divided & 





Oit PRICE SECTION 





si 


New York City 
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Jamestown 
Mt. Vernor 
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Rochester 
Syracuse 
Bridgeport, Conn 
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Hartford 
New Haven 
7 Me 
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“Or Seen ee 


evoce ev e@er 
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ee4a4e448e¢e¢e 
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Portiam 
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“were weve. ©euer- 
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tamout 
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Rutland 
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“a=-CenwenK OEnNUeCuenwese4oaeunreeeo 


Tank Wagon Prices 
Mineral Spirits 18.5 


20.0 21.0 
V.M&4P. Naphtha 


20.5 21.5 27.5 


prices do not include 2% city sales tax applicable to price of gasoline (ex tax) 


Kerosine-—-Mt. Vernon T.W. less 0.5¢ for deliveries of 300 gals. or more 
ifuel Diesel-—-All points, 0.5¢ for t.w deliveries of 800 gals. or more 
ne? Mobilheat-—-Mt. Vernon t.w. less 0.5¢ for deliveries of 300 gals. or more. 
Notes 


Syracuse V M &4P price is tn steel barrels. Jamestown t.c prices are delivered prices; all other t.c. prices are FOB bulk terminals 
a Effective July 24 


OHIO STANDARD . 


Aviation Gasoline-Cons. 
Somo 


- 
li 
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Naphthas & Solvents—Cons. T.W. 

RB. D.C. V.MAaP. 

Neph- Naph- Varne- 
tha tha 
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kr 
Canton 
Cincinnati 
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Cotumbus 


aif 
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23 
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Mansfield 
Marion 
Portsmouth 
Toledo 
Youngstown 
Zanesville 


SBsessss 
seececevee 


SSSSSSSssyss: 


thd 
20.0 Po 
Taxes: Hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption 
A-10 to supplier 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2¢ off consumer t.w 
Kerosine, Nos. 1 & 2—Prices with asterisk (*) are for t.w. or drum ‘eliveries of 100 gals. or more; less than 100 gals., 0.5¢ higher. Prices at 
other points are for t.w. or drum deliveries of 50 gals. or more; leas than 50 gals.. 0.5¢ higher 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5¢; 1000 to 2499 gals., 0.75¢; 2500 to 4099 gals, ic; 
5000 or more gals., 1.5¢. Lucas County: less than 50 gals., tank wagon price, 50 to 249 gale., 0.5¢; 250 to 499 gals, 1c; 500 gals. or over 1.5e 
Notes: Renown (third-grad+) gasoline prices are same as X-Tane unless otherwise noted. 8.8. prices are at company-operated stations 


INDIANA STANDARD 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard of Kentucky 


Indiana bulk plants where the company’s prices are publicly posted. Stendord 
Red Orown (Reg. Grade) Yovin ; 
Red Or'n. Red Or'n —___—__——_Stanolex Furnace 0t}——___—_—— a Be 
Cons. Dir. Gasoline Kerosine 1-09 160 gals, 106-174 175-399 400 gals. 


Louisville 
Taxes 5 gals. a & over Paducah 


. ee . . Jackson, Miss 
“4 . . Vicksburg 
ese Birmingham 
Mobile 
Montgomery 
Atlanta. Ga 
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Chicago, Ii 
South Bend 
Detroit, Mich 
St. Paul, Minn 
Des Moines, la 
St. Louls, Mo 
Wichita, Kans 
Omaha, Nebr 
Fargo. N. D 
Huron, 8. D 
Milwaukee, Wisc. 17 


voee 


vowneceose: 


~c 
saateennnnene ft 


eaaeearevaave 
Foae 

Cx4ASVEKeHnwawe 

eoreananeusoevso 


Pensacola 
Fuel Olle—T.W.—Chicago, Il. Tampa 
Stanotes 
Heater Of! Furnace Ot) Taxes: 


. 8 7 Gasoline tax column includes these city & 
sonaee oata . i? 8 ~~ 100 gan @ over .... county taxes: Mobile, 2c city; Birmingham, t¢ 
150 gals. & over .. 14.3 county; Montgomery, ic city & le county; Pen- 
150-399 gals . 13.8 sacola, lc city Other taxes not included tn 
400 gals & over .... ees 13.3 prices Georgia kerosine le Montgomery. 
kerosine ic; Mississippi, kerosine @ Se 


COMMN Oe 4+ OC SO4NH ANOS 
SOeSeaeouseseerunrene. 


sen 


Taxes: 


St. Louts, Mo., gasoline tax includes ic city tax. Des Moines, Ia., kerosine and furnace of) Notes: 


prices do not include 4c state tax. State sales, occupation, consumer & use taxes to be added Consumer t.~. prices are same as net dealer 
where applicable prices 
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STATISTICS 





Pennsylvania Oil Other Than Lubes at Refineries Dealer and Service Station Prices for Regular-Grade 
Comptes ty Nations Fetestoum Acen. Gruss supest of off sagien Gasoline in 50 Representative Cities*** 


refieers. Figures in bite.) 
May 31, April 30 JULY 1, 1951 


ies! 196i 
——_—____—_—— ( cate Fer (alten ———_—___——— 
Dealer's indicated Gasctine Tax Service 
Net Price Dealer (Ime. Ibe station 
(My (Ex Tas) Margint federal tax) (tac. Tax 
rege ' 15.15 ‘4.9 24.5 
Portiand te 1 22 
Manchester ) 1 y “0 
Buriingtor t + 60 uw 
Bostor Mase ) 
Providence, KR. I 
Martford, ¢ 
Buffa 
New 


Newar 


Charlotte 
Chartestur 
\tlanta G 
Jackeon ille Fie 
Pennsylvania Lubricating Oils at Refineries -— r= agg gy 
\(omplied by National Petreteum Assen. from reports of companion rv Memphis Tene 
fining Peemeytvania (rade crude off. Figures in bbls. of 42 1 S. gals.) Lexingtor Ky 
Youngat ' ” 
Total In Total In gg woe file 
ventory ventory 
reduction Ma) Preduction April 36 
May. 1961 e651 April, 196) i961 


New Orleans, La 
Houstor Texas 
Albuquerque N M 
Denver ‘ 
Casper, Wy 
Butte 
; ; Bois 
District 5 Demand ome 
( alifernia, Uregen, Washington, Arizona and New Ren 
Bureau of Mines Figures io thousands of bbls. daily) Phoenix 
San Frar 
Ma) April Port ; 
ies) ipa 
“ ‘ 
tax ‘ 
tax of O.5e per ga 
reported by he T 
Where there are pric 


w what the 


Net Stocks of Pennsylvania Crude Oil 


(Comptted by National Petroleum Assn, Figures in bbls 


Production of Natural Gasoline 
Korean of Mines figures in bhix.. OOO 
May +1 April 3 


Aprii 
est 1951 


1941 


Midwestern Lubricating Oils 


Complied by Western Petroleum Kefimers Asean. from fig 
reporting companies; figures in bbis. of 42 gals.) 
MAY, 1951 
steam 
Selvent Total Selvent Paraf Re 
Bright Viscous Viscous fin fined Blended 
Stock Neutrals Neutrals (ils Stock Oibs 


65 6.959 14 











DISPLAYED Sovesteements set in special type oc with berder— 
UNDISPLAYED “Help Wanted” 


tions set in type this size without border—30 cents a word. Minimum 
sharge §7.50 per insertion 


to Buy” ts 





CLASSIFIED 





“Positions Wanted”—i5 cents a word. Minimum 
Box sumber counts 2 words. Copy must reach 
pr date of issue. 


All classified ed 
No agency 














For Sale 


[: Complete unit 

3 compartment 
2 148 IHC KBS-1 tract 
55.500 PIONEER OF Co., 


lon 


WANTED 
years experience 


oo) ga tan 
doubie bulkheads 

Good condition 
Carthage, Me. major or 
tons 
ered 
tials 


financial 
FOR SALE BOX 552 


F7 Ford 


mpartment tank 
mor. six cylinder 
MARBOR OIL 
Grand Haven, Michi 


2000 gal. four 
24 ow neh 
ist) miles Asking $4550 00 
CORP., 415 Adams St., 
can, 1440—Mr. Tom Pees 


i968 CHEVROLET, 
compartments 
reel, low mileage 
OIL, CO., Pittsburgh 


FOR SALE: 1047 
three compartments 
with manifold. if 





MR HORE—SPECIAL 

New \" % 29° lengths of air hose, 200 
ibe. working pressure, with \”* male 
and female pipe thread couplings 

able for curd lines, towers, spray guns, 
etc Priced at only $2.45 each deliv- 
ered 

Write for our petroleum equipment cat 


FOR SALE: 
745 «6galion 5 
MARSHALL OL 
Virginia, Phene 37 
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FOR SALE: 
partment 
1939 Ford, 1000 gal 
truck, $850.00 
1016 N. Hawley Ra 








STEEL 
Dry 
Guit 
rigs 


TIONAL “Cuba. Islands 
1213 West Third %. 

Cleveland 13, Obie 
WRITE TODAY 


staterooms 
dition 
DRIDGE, 
88-8212. 


galley 
1ee2 











by active 
in OFf} Industry presently em 
ployed managerial pasition 
independent 
able Middle West but 
Send full detaiis 
sales and pre 


Wanted to Buy 


For Sale ace 


750 


streamlined 
Price $1250 00 
Pra. 


Fruehauf single axle _trailer 
7 
EBERLY. North Webster, Indiana, 


1% ton 
compartment 
COMPANY, 
St 


1942 Chevrolet 
spirited, gasoline 
3 compartment 
reTRO 
Milwaukee, Wis. 


TANK BARGE: 
215%35x15.7 


immediate delivery 
Saliedo 


man 


distributorahip prefer 
will consider other loca 
including territory cov 


7800 Barrel 
ABS 
Ideal for Offshore drilling 
completely equipped 
gph pump. winch, generator 


Positions Wanted 


SALES MANAGER: B.5. Business Adminis 
tration fourteen years ali branded 
marketing and wide experience TBA sales at 
management level. Presently employed, mid 
die aged, prefer Mid-West or Florida BoXK 
Sea. 


with twenty-one 


all of half interest 


fitability poten- 
POSITION WANTED: Man. 44. married, 14 
years experience petroleum distribution duties 
bulk plant operations, service station, tank 
wagon operations businesae administration, 
counting, purchases, sales Capable ability 
to manage or assist. BOK 550. 


Positions Open 


INDUSTRIAL, ENGINEER Midcontinent in 
dependent operating several refineries produc 
ing light otis, lubes, waxes and asphaits seek 
ing industrial engineer with petroleum refinery 
e&perience Should be capable of carrying 
projects from methods study through process 
calculation equipment Gesign and operating 
technique Eucelient future for right man 
Give full personal history and salary expected 
m making confidential reply to &. L. ANDER 
SON, F. 0, Box 2358, Kansas (City, Missouri. 


ne 
pump 


apecitty. 4 
meter howe 


TRISTATE 


Truck 
$850. 00 
Wet 


Chevrotet 
tank 
Keyser, 





SALES MANAGER 


Retail marketing division of independ 
ent refinery desires services of exper) 
enced and imaginative man to supervise 
new sales promotion program Must 
have thorough knowledge of ali 

of merchandising and rketing 
service station and dealer level 
demonstrate ability to build «sales of 
private bOrand gasoline and oils 
throughout territory Write furnishing 
complete qualifications Your reply will 
be held in strict confidence 


900 gal 
truck 


5 com- 
$1050. 00. 
gasoline 


PRODUCTS, INC. 


90 Ton 
Certificate for 


130@ boiler, 30.000 
cargowinches, five 
lifeboat, good con- 
at Miami. WOOL- 

7577 oF 














British Buy 15 Million Bbls. Products 


NEW YORK--Approximately 15,000,000 bbls. of various 


refined products have been purchased by Asiatic Pe- 
troleum Co. in the U. 8. through the week ended July 
28 for export to areas in short supply from Abadan 
Asiatic is buying for the British government. 

Supply of 100 octane aviation gasoline probably is the 
most critical item resulting from cessation of Abadan 
shipments, Asiatic said. While some 500,000 bbls. of 91/96 
octane avgas have been bought for shipment to the end 
of this year, the equivalent of only one T2 cargo (roughly 
130,000 bbls.) of 100 octane has been picked up thus far 
against 18,000 b/d requirement to offset loss of Abadan 
output 

“Purchases to date in terms of barrels per day over the 


six months July through December come to a little 
more than 80,000 b/d as compared with 30,0000 b/d the 
British would like to obtain in the U. 8. Refineries on 
all three coasts—Atlantic, Pacific and Guif——have figures 
in the business, with heavy fuel the largest single item 
(roughly 4,000,000 bbls.) coming principally from the 
West Coast. 

“Representative” prices paid for various products, ac- 
cording to Asiatic, are (all prices FOB U. 8. Gulf, ex- 
cept as noted): 91/96 avgas, 13-13.25c per gal.; 93 oct 
mogas, 12.25c; 83 oct. mogas, lic; 70-72 oct. mo- 
gas, 10.5c; kerosine, 8.75-9c; 48 4. i. gas oil, 8.25-8.5c; 
No. 2 fuel, 8-8.25c; No. 2 fuel, East Coast, 9-9.25c; Bunker 
“C” fuel, West Coast, $1.70 per bbl, and “posted price” 
($1.70), leas 5e per bbl. 

Three offerings were turned down, Asiatic 
cause of “excessive prices” quoted. 


said, be- 





River Barge Commercial Shipments from Gulf Coast—June 1951 


(Pigures tn bbts. 
(Crude off 
From TEXAS t« 
DIST. 1 
DIST. 2 


18,279 
869 033 
Ind tm K 531.669 
M« lowa, ete 37.364 
Dist. 3 50.428 
From LOUISIANA 
DIST 
DIST. 2 
East Ohio 
Ind rh Ky 
Mo lowa, ete 
DIST. 3 
From ARK.-MIS# 
DIST. 2 


82.508 


523.579 
376 


146 
370,973 


791 
788 


624,849 
Inc mm Ky 419.302 
Mc Iowa, et 205,547 

DIST. 3 51,387 

TOTAL RIVER BARGES 600,126 


AUGUST 1, 1951 


Data from report prepared by 7 
(Gasoline Kerosine Heating 


f Interior, 
Gas OF 


Ol & Gas Diviston) 
Peat on Labes 


219.847 
587 


46.204 
5 908 


Ne7 5.903 


212.529 
3.092.300 
34,281 
755,290 
300, 738 
502 491 








7 Northwest Oil Company of Portland, Oregon, has 


been a successtul Hood jobber since 1948. They serve 


over 200 service station and commercial accounts with 
petroleum products, Hood tires and other TBA items 
Northwest operates a fleet of 29 trucks to serve their 
marketing area in Oregon, Southwest Washington, and 


Western Idaho 


Northwest like many other petroleum marketers, finds 
THA an important and protiuable addition to their busi 
ness. And, like many others, they have found the Hood 


franchise ves right in with their marketing program 


Mr. N. P. Lesh, Northwest's manager, says “Hood tires 


» 


Aerial view of $8-acre Northwest plant site 
and loading docks on Willamewe River, about 
100 miles from the Pacific. Here, Northwest 
has about 6% million gallons bulk storage 
(Insets) Jack Stambaugh, outstanding North- 
west Oil distributor, and one of his seven mod- 
ern Hancock service stations in the Portland area, 


have excellent acceptance. We merchandise the complete 
line—passenger, truck, off-the-road, and farm tires and 
tubes. Loggers like Hood truck tires because they give 
longer tread wear and withstand bruising better under 
tough operating conditions Hood's All-Service and 
Off-the-Road tires are popular with Northwest's trucking 
customers 

Experience counts. Hood was among the first tire sup 
pliers to market tires and accessories through oil com 
panies. Today, the Hood franchise is geared to the needs 
of the aggressive TBA marketer. It's the franchise that 
provides complete marketing flexibility. For complete 
details of the Hood franchise, write Dept NH-8, Hood 
Rubber Company, Akron, Ohio 


A Division of The B. F. Goodrich Company 
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TBA TOPICS— 


Station ‘Convenience’ in TBA Selling 
Leaves Door Wide Open for More Sales 


Reproduced here is the first section of a speech delivered by NPN’s TBA 
editor, Frank C. Sturtevant, before the Georgia Independent Oilmen’s Assn 
convention in Savannah, Ga., July 13-14. This installment tells how TBA 
marketing got started and gradually spread into the entire oil industry 
The last installment will appear in the Sept. 5 TBA section 


By Frank C. Sturtevant, TBA Editor 


TBA merchandising in the oil busi- among the old, established oil job 
ness started so long ago it is difficult bers, one or more who were picking 
to recall just where, when and how up a few extra TBA dollars well be 
It is our belief that oil jobbers start fore the first Atlas tire came out of 
ed it There should be no feeling a mold 
that TBA was forced on the industry It appears that major oi] com 
by rash, overly-ambitious major oil panies did not do anything significant 
companies about going into the TBA business 

In almost every state, there are until around 1929. Just before that 


tire companies began to try their 
hand at combining tire selling with 
gasoline selling 

Firestone in particular started to 
build some big retail outlets which 
sold gasoline, and encouraged their 
dealers to do likewise It seemed 
then, to oil companies as if the tire 
makers were going to take over the 
distributing function of both tires 
and gasoline 

Anyway, the advent of the Atlas 
brand of tires on the market in 1929 
put a group of the Standard Oil com- 
panies, into the TBA business. There 
has been a lot of time for the Atlas 
TBA line to grow, and expand 
Whether others liked it or not, the 
service stations flying other flags 
had to offer tire service, too 
whether they bought the tires from 
their oil company supplier, or from 
some other source 

Promotion of the Atlas brand was 
begun by a group of oil marketers 
who are market leaders in the gaso 
line business in most of the areas in 
which they operate--or at least arv 
strong contenders § for leadership 
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UP FRONT in a prominent spot in this room full of TBA merchandise is a trickle charger on which appears the slogan in large let 
ters on a light background: “Factory Fresh—Fully Charged.” The station is that of Tide Water dealer Joe Hurley in Spokane, Wash 
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SALES PUSH 


To promote TBA sales, Sinclair staged a series of TBA conferences during the spring and early summer 
the group assembled for the TBA conference in 


This is 


Battle Creek, Mich 





They started in a small way. in the 
northeastern segment of the Jersey 
Standard They found it 
profitable for a 
large oil company to distribute tires 
through its service stations Soon 
five Standard O11 companies, plus a 
sixth marketing subsidiary, Humble 
Oil were handling Atlas tires 

This first significant venture of 
arge oi] marketers into TBA some 
times is spoken of as being made in 
response to public demand. The word 
jemand ia used too loosely It 
would be more accurate to say public 
acceptance To a lot of average 
business men, the idea of car owners 
demanding” that they carry certain 
kinds of merchandise at their service 
stations strikes a false note 
Motorists were happy to see tires 
stations They bought 
enough of them to make the experi 
ment an economic success, To imply 
afterward that the tires were put in 
because the public insisted on it, is 
a fairy talk The public is always 
happy to buy desirable merchandise 
at as many handy places as pos 
sible Whether you can afford to 
sell them or not, at prevailing prices 
s another question 

In the case of TBA merchandise at 
stations, it was found that 
enough members of the car owning 
public were willing to buy tires and 
ther TBA goods at the stations to 
make it pay The experiment was 


successful 


territory 
was poasible and 


at service 


service 


If it had failed to sell enough tires 
back 20 or more 
wouldn't be 


years ago we 
talking about it today 
Instead we would be concerned now 
only with bulk plants, tank trucks 


52 


and the growing trend of the mriti- 
pump type of service station 

It is often said, in speaking of the 
merchandising experiments in gen- 
eral, that they represent a constant 
striving for more efficient, leas cost- 
ly distribution. Although that is true 
enough, and the customer in the end 
should gain the benefits in lower 
price, I think it is a mistake to make 
such a pious platitude out of the 
phrase “more efficient, less costly 
distribution” to the extent that you 
overlook, or conceal the fact that a 
price reduction need not be the sole 
objective 

Some TBA goods, tires especially 
cannot be said to offer a lot of lati- 
tude in the way of profit margin. I 
believe this fact has generated an 
attitude of apology or defeatism 
among service station men, primar- 
ily, and among far too many job- 
bers 

Consequently a lot of dealers are 
convinced that they cannot hope to 
build a bigger TBA volume; and also, 
consequently, some jobbers don't have 
enough TBA volume to give them a 
healthy profit 

True, the price argument used by 
the dime store people--and by the 
multi-pump service stations—is the 
most potent type of sales talk there 
is. But in the case of TBA products 
offered for sale at service stations, 
no lower cost was achieved. It may 
cost more money, in fact, to deliver 
and store many small stocks of tires, 
batteries, spark plugs, filters, etc., 
at a large number of service stations, 
than it costs to put the same goods 
in a few large Western Auto Supply 


Goodyear, Firestone, Sears-Roebuck 
and other types of large stores 

As a matter of speculation, it is 
reasonable to suppose that gasoline 
itself could be sold at a‘ lower price 
if customers would drive to your bulk 
plant, saving you the cost of build- 
ing service stations. But it is obvious 
that the customers are willing to pay 
what it costs to get gasoline at 
handy service stations. Over the last 
20 years a lot of them also have been 
pursuaded to buy tires at a service 
station, as well as batteries, and a lot 
of other accessory merchandise and 
it is rarely a cut price that has made 
the sale for the service station. Con- 
sciously or not, convenience has made 
the sale 

Another argument often advanced 
is to the effect that dealers are 
forced by economic circumstances to 
be in the TBA business. It is said 
repeatedly that the average service 
station today cannot survive on 
gasoline profit alone This may be 
true, but I think it is important to 
understand why it is true 

It would be a sad day for the pe 
troleum industry when we had to ad- 
mit, that gasoline, our principal 
money product, could no longer be 
sold at a profit—that close to 5W,- 
000,000 motor vehicles, absolutely de- 
pendent on gasoline for a motor fuel 
couldn't be served except by taking 
a loss 

If you want to look for them you 
can ind some operators making good 
money out of stations selling little 
else but gasoline and motor oil. True 
they are mostly the type of stations 
that can hardly be called “average 
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The most profitable type are private- 
brand, salary operated chains of sta- 
tions, generally selling below the 
market level. If you have the ability 
and the capita] and the sources of 
supply you can probably do likewise 


But the average petroleum mar- 
keter, today, and his average service 
station dealers, find important com- 
petition offering the public a full TBA 
line, and using the profits therefrom 
to help pay the rent on a bigger and 
better service station. So it is com- 
petition that forces you into the TBA 
business, even if you don't like it-—not 
the inability of the gasoline market 
to stand on its own feet 


Turning back again to price com- 
petition from TBA outlets outside 
the oil industry, have you ever re- 
flected on the fact that it has been 
remarkably easy to sell against this 
competition? At least the oil indus- 
try has gradually absorbed what I 
would say at a rough guess is prob- 
ably one-half of the total TBA vol- 
ume. Tire and battery dealers, car 
dealers, accessory stores and mail or- 
der houses get the rest. 

The oil industry, taken as a whole, 
hasn't made near the effort to get 
TBA business its competitors have. 
And yet by means of such promotion 
as it has put forth it has shouldered 
its way up to the present high vol- 
ume. This is often spoken of as a 
remarkable achievement 


I don’t think so. I think the re- 
markable achievement has been on 
the part of the competitors. They 
have taken the lead, in price appeals 
in budget plans, in trade-ins, in all 
around advertising, selling and pro- 
moting. They have kept you from 
dominating a field which is right- 
fully yours. Oil marketers, with some 
notable exceptions of course, have 
merely tagged along, here and there 
duplicating some of the moves of their 
TBA competitors, but otherwise go- 
ing into TBA in a half-hearted way 
or actively opposing it. Despite all 
this foot-dragging, 50% of the busi- 
ness is now ours 

That's why I say it has been pretty 
easy. The Standard companies with 
their Atlas line have at times been 
fairly aggressive in the tire field 
Some of the companies have held an- 
nual tire campaigns, and have from 
time to time advertised low tire prices 
in an effort to meet the big store 
competition. They have also organ- 
ized sales contests on spark plugs 
filters, fan belts) and other TBA 
items, and because their activities are 
so widespread they have helped to 
identify the service station with TBA 

Long before they got started, how- 
ever, some oil jobbers were already 
firmly in the saddle as TBA distribu- 
tors in their own marketing areas 
Some of them have been tire distrib- 
utors for 30 years 
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AN OIL MAN wok part in open house at U. S. Rubber Co. new branch office 


and warehouse at 6025 Third St, San Francisco. 


Left to right: San Francisco mayor 


Elmer G. Robinson; A. E. Hine, operating manager for U. $8. Rubber; Alan J. Lowrey, 
assistant to the president, Union Oil Co. of California; Paul Bissinger, president, San 


Francisco Chamber 


Sohio Cuts Battery Prices 


Standard Oil of Ohio cut retail 
prices on its Atlas battery line effec- 
tive July 19, advertising the price cut 
throughout its marketing area with 
newspaper copy and large station 
banners. The reduction amounted to 
17%, made up partly of a $1 lower 
sale price, and partly of a $1 higher 
trade-in allowance on old batteries 


Sohio gave no reasons for the cut, 
which took both oil marketers and 
battery people by surprise, in view 
of an anticipated battery shortage 
this coming winter. However, it may 
be surmised that the cut was made 
for the simple purpose of stimulating 
battery sales, which have been re- 
ported in other quarters to be lag- 
ging behind this season as compared 
to other years. 


As far as can be learned Sohio 
dealers, who can hardly avoid meet- 
ing the new prices offered at com- 
pany stations, approve of the cuts 
While their margin appears to be cut 
on a Group 1, 100-ampere hour bat- 
tery to around $4, or about $1 less 
than formerly, it still figures out to 
a gross profit of 30%, or about equal 
to the old margin 


At the same time the new retail 
price is more competitive with mail 
order competition, which has been 
getting the lion’s share of the battery 
business, and Sohio’s battery adver- 
tising may result in more battery 
volume for dealers as well as for 
company stations. Since Sohio deal- 
ers earn an annual volume discount, 
as is common practice in TBA mar- 
keting, any gain in total TBA sales 
helps their profit picture. 

It may also be surmised from this 
move by Standard of Ohio, that the 


of Commerce 


company management is not worry 
ing today about where the batteries 
are going to come from next winte: 


Named TBA Manager 


William M 
Grass has been 
named TBA Man- 
ager of Tide Wa- 
ter Associated Oil 
Co., eastern divi- 
sion, New York, 
succeeding 
Charlies G. Sloan, 
who died recent- 
ly Mr. Grass, 
who makes his 
home in Millburn, 
N. J., has been 
with Tide Water 
since 1924. He was made assistant 
TBA manager in 1942, and has been 
acting head of TBA sales during Mr 
Sloan's long iliness 


Mr. Grass 


Middle Gravity Batteries 

Gulf private brand batteries have 
gone over to what might be called 
an “intermediate” gravity level. The 
company announces that new bat 
teries bearing a code date subsequent 


to March 1, 1951 have a normal fully 
charged gravity rating of 1.275, in 
stead of 1.285, at 80 deg. F 

Objectives of the change are given 
as reduced plate deterioration; in- 
creased separator life; increased shelf 
life; and longer battery life 

The gravity change of 10 points 
causes readings one point lower on 
scales of open circuit volt testers 
Dealers are advised to continue using 
their open circuit testers, since their 
primary purpose “is to detect when 
batteries are approaching failure by 
means of the variation of voltage be- 
tween the cells.” 
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YOU SELL MORE 


WHEN YOU SELL NEW IMPROVED 








handy- pouring 
12-ounce size 
Nor way Dry-Ex 
.» makes instal- 
lation easy with- 
out spilling. 





You get everything 
you need 


to sell dealers! 


Useful Point-of-Sale Material 
Helps You Sell! 


Attractive displays like this plus 
window banners and direct mail 
are extras for the dealer. 


Hard Selling Advertisements 
Tell the Dealer! 

CSC backs you with ads in leading 
dealer magazines that sell thou- 
sands of dealers on the profit pos- 
sibilities for Dry-Ex . . . ads that 
get customers for you. 





..« MAKE MORE 


NOR’WAY DRY-EX 
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Three-way 
fuel system 
protection 


@ Dry-Ex absorbs water. Cuts down on hard start- 

ing due to moisture in the fuel and helps prevent motor rant € Fur ; 

spit and sputter. " typ "Ming SYSTEM 
on > ang eliminates ; 

. . ‘ "l@cy OS ty, eS sputter 
© Dry-Ex prevents moisture freezing anywhere in ety, §28 tan, |” SPecias intyoiter 
the fuel system—gas tank, fuel lines, fuel pump, sedi- rts Oring ureter and othe 

' Sus? 
ment bowl or carburetor. or VS! and corrasio 


© Dry-Ex contains new and exclusive combination — 
of inhibitors that protect all the metals in the system 


from rust and corrosion. 


f | Commercial Solvents Corporation 

e e Specialties Division, Dept. B 
Terre Haute, Indiana 
Find out about the new special Proftt- Please send me details of the Nor'way Profit-Maker Deal 

for Jobbers. 

Maker Deal. It helps you sell more 
- «+ make more! For details, write, phone 
or telegraph your nearest CSC represento- 
tive or mail this coupen (you'll get a 
prompt reply). 


The Nor'way Line of Fine Automotive Chemicals 


BCS 


COMMERCIAL SOL 
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Balanced Sales at Service Stations 


Study of Typical Outlet and How It Should Be Operated 
To Maintain Good Profit on TBA and Oil Product Sales 
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SALES at a typical service station which are studied in this article are compared 
above chart with those of three major companies 


Fr. A. Bean has written a number 
of previously published articles on 
station cleanliness and operation. Be- 
fore retirement, be was a service sta- 
tion construction and operations ex. 
ecutive for oll companies. 


By F. A. Bean 


In the Oct. 11, 1950 issue of Na 
TIONAL PETROLEUM NewS there ap- 
peared a very greatly condensed ver 
sion of an article taken from the 
house organ, The Minute Man, of 
Union Oil Co. of California (“What 
Dealers Should Sell,” at right of this 
page) 

The article and its accompanying 
table set forth a formula to promote 
and produce a more balanced sales 
effort at service stations. Anything 
designed to stimulate more and bet- 
ter merchandising effort is construc- 
tive and worthy of careful study be- 
fore being discarded 

Gasoline and lubricating oil are 
necessities and the service station 
was first designed as, and still is, the 


best method that has been devised to 
dispense these commodities to the au- 
tomobile, The service station operator 
has an exceptional opportunity to 
meet his gasoline and oil customers 
at the island and sell them on sup- 
plying their other car needs 

The service station can be com- 
pared to the small grocery at the be. 
ginning of the century. Sugar was 
considered a necessity. The grocer 
carried a large stock of it in bulk 
and used it as a leader, While weigh- 
ing up the sugar for a customer he 
tried to sell the customer other com- 
modities. 


The article referred to recognizes 
the importance of gasoline gallonage 
to sell their other commodities by di- 
viding the business of a service sta- 
tion into several departments or 
classes of sales and setting up a 
bogey, or par for the course, by show- 
ing the gross sales in dollars that 
should be secured in each department 
for each thousand gallons of gasoline 
sold 


This seems to be leas complicated 


than the system advocated by some 
sales managers of determining what 
part of the gross sales dollar ig se- 
cured by each department, as it per- 
mits both the dealer and the sales 
manager to more quickly determine 
the productivity of a station, and if 
a balanced sales effort is being ex- 
erted. 


The article was discussed at some 
length with an oil company soon after 
it was published and it was thought 
it would be both interesting and in- 
structive to secure accurate figures 
on a typical conventional station lo- 
cated and operated so as to be well 
within the black, and should be pump- 
ing in the neighborhood of 225,000 
gals. or more, of all grades of gasoline 
per year 


In selecting and analyzing the sales 
of such a station some thought must 
be given to the competition which is 
encountered and the true and poten- 
tial business of the area in which the 
station is located. 

Several stations were considered 


which were operated or supplied by 
various companies. Some had to be 





What Dealers Should Sell 
Per 1,000 Gals. Gasoline 


Union Oil Co., in its publication, 
The Minute Man, sets up the follow- 
ing ratio of gross dollar sales per 
1,000 gals. of gasoline for an average 
selling job at service stations han- 
dling its products 


Lubricating oil $22 
Gear oil and grease 2 
Lubrication labor-including 

only chassis lube, wheel bear- 
ings, covered springs, air clean- 
ers, master cylinder service 10 
Tires and tubes 20 
Batteries 6 
Other merchandise 

Service labor—tire repairs, 
wheel balancing, washing, 
polishing, etc 


Total per 1,000 gals. of 
gasoline $75 


Union Oil's yardstick was deter- 
mined on the basis of information 
gathered from the company’s three 
marketing territories and applies only 
to those petroleum products and mer- 
chandise and services recommended 
for sale in the company’s employe- 
operated stations 


NATIONAL PETROLEUM NEWS 





BE FRANCHISE -WISE! 


PENNSYLVAN 


... the complete tire line 
that means bigger sales 
and profits any year... 

... any situation! 


It's a wise oil marketer who pins his 
sales and profit hopes on Pennsylvania. 
It’s the complete quality- built tire line 





that gives you and your customers the 

most for your money. Solidly backed 

by consistent year-round advertising 

and merchandising, this famed 

Pennsylvania Tire line assures you of 

full customer satisfaction ...of repeat 

sales and repeat profits. What's more, P 

those profits are protected by your ENNSYLVANIA 
Pennsylvania Franchise. Find out now TIRES 
how you can make more with a com- 

plete line of Pennsylvania Tires. 


PENNSYLVANIA RUBBER COMPANY 


MANSFIELD wW OHIO 
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eliminated for various reasons. Some 
dealers refused to divulge anything 
as to the details of their business 
Others had such a poor system of a 
counting and records that it was im 
possible to secure accurate informa- 
tion 

Some rather large stations were 
found where the principal account 
ing was done on slips of scratch paper 
dropped in the desk drawer. One sta 
tion had all cash tumbled together 
in a cigar box. Another had an old 
time money drawer in the desk. It 
is a mystery how, when such slip 


MODEL NO. 906 


shod methods are used, accurate state 
or federal reports can be made or 
anything accurate known about the 
business 

In a station where the sales are 
diversified, a cash register with a re- 
cording tape which does not break 
down and classify the sales is not a 
desirable type or sufficient to proper- 
ly analyze the sales 

The station selected for this study 
is located outside the corporate limits 
of one of the larger cities in the 
southeastern states. It is adjacent to 
a large and good residential district 


Enjoy improved, lower-cost delivery service 


No other pump for tank 
trucks gives so much in satisfactory service at so 
littie cost. Excellent for single or split loads. By-pass 
valve permits pump and motor to operate freely 
when nozzle valve is closed without building up 
pressure in hose. Requires only one operator. Elimi 
nates retracing steps between truck and tank. Cuts 
delivery time. Operating on an economical 1% HP 
gasoline engine, a Power Pack dispenses up to 20 
gallons per minute. Delivers 10,000 gallons of fuel 
on a gallon of gasoline. Write for bulletin and prices. 





Other Power-Pack 
FEATURES 


Equipped with Register and 
Totalizer; Ticket Printer 
opuonal — Rotary pumping 
unit and meter of same type 
as used in famous Tokheim 
Computer pumps Gate 
valve (standard) eliminates 
need for pre-determined stop 
mechanism — Rigid, welded 
steel frame; streamlined 
metal housing — Easy, eco 
nomical installation — Mod- 
erately priced 











Genera! Products Division 


TOKHEIM OlL TANK AND PUMP CO. 


1650 WABASH AVENUE, FORT WAYNE |, INDIANA 


Fectery Branch. 1309 Howerd $1, Sen Francisco 3, Calif. 


with better than an average potential, 
close to a community purchase center 
and also on a highway which offers 
a fair amount of good tourist busi- 
ness. 

The competition consists of four 
dealer stations operated by four ma- 
jor oil companies located within a 
quarter - mile radius 

The dealer at the station under 
study is a good housekeeper, has a 
fair accounting system, and spends 
a large part of his time at selling, He 
was extremely co-operative in fur- 
nishing material for this article 

The figures which follow cover the 
station business for the entire year 
1950 and were broken down ‘into 
months and, unless otherwise stated 
are expressed as dollar sales per 
thousand gallons of gasoline except 
in the comparison of monthly sales as 
based on the total volume of dollar 
sales for such month. Care was used 
in their compilation and it is believed 
that they are very accurate 


Gasoline: As the sale of all items 
are to be considered and compared 
with units of one thousand gallons 
of gasoline, it is necessary to know 
something about the gallonage dur 
ing the period under consideration 


January had the lowest gasoline 
sales of the year. This was undoubted 
ly due to the fact that there was al 
most continuous rain throughout the 
entire month and accompanied by 
cold and wind. November had the 
highest gallonage of the year, with 
perfect driving weather up to Thanks- 
giving, coupled with a large amount 
of northern customers on the way to 
Florida 


Gallonage had a steady increase 
through to midsummer when a slight 
dip occurred due to the great number 
of regular customers away on vaca 
tion. The entire year showed a sales 
curve with a very healthy increase 


Crankecase Oil: The motor oil sales 
include the sales at the island by the 
quart and oil changes in the lubri 
torium. The sales were $18.74 against 
the bogey of $22. While this is less 
than the bogey it is believed that it 
indicates good selling at both th 
island and in the lubritorium, and 
reflects customers confidence in the 
dealer and the products 


The figure $18.74 is the annual fig 
ure and will not hold good for each 
month. For example, January which 
was the lowest in gasoline sales was 
also lowest in oil and May which had 
the highest oil sales had a much less 
increase in gasoline and November 
which had the highest gasoline sales 
was relatively lower in oil sales. These 
monthly fluctuations are not nearly 
as serious as they appear on paper 
and are influenced less by sales ef- 
fort than by weather conditions. 


Some sales managers prefer to use 
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@ quota expressing quarts per thous- 
and gallons in place of dollar sales 


One sales manager, has for years, 
used the same formula regardless of 
the make or model of car serviced or 
the improvements in car or lubricat- 
ing oi]. His formula is a quart of oil 
for every 20 gals. of gasoline sold 
This would be 50 qts. per 1,000 gals 
of gasoline. The station we have un- 
der consideration shows 49.3 qts. per 
1,000 gals. of gasoline for the year 
1950. The Bogey of $22 seems to be 
rather high to be used as an annaul 
basis. Considered on a percentage 
basis, it shows, 1.29% which is 0.20% 
lower than is mentioned in an NPN 
article of March 14, 1951, ‘p. 32) and 
lower than the national average and 
also lower than the lowest figure for 
District 3 in which the station is 
situated. If given proper weight, the 
estimated potential of the station 
sales territory, the well established 
competition, the great number of new 
cars in the territory, it can not be 
said that the percentage is poor 


Chassis Lubrication: The volume of 
chassis lubrication at any service sta- 
tion is dependent solely on the thor- 
oughness with which the work is 
done and customers confidence in that 
thoroughness 


For this class of work the Bogey 
sets up a figure of $12 while the sta- 
tion being studied had $27.21, over 
twice that of the bogey. The records 
also show 119 jobs per 1,000 gals 
of gasoline. The lowest month was 
February with the peak month June 
with twice the volume of the low 
month, All other months were fairly 
uniform but with a steady increase 
from month to month throughout the 
year 


Washing and Polishing: This also is 
a class of work where thoroughness 
is the principal key to volume, with 
weather a close second. The bogey 
as set up calls for $5 but includes, in 
addition to washing and polishing, al- 
so tire repairs and wheel balancing 
Reducing the bogey by the last two 
services it would in all probability be 
nearer to $4. The records of this sta 
tion show that washing and polish- 
ing amount to $19.26. nearly five 
times the amount of the bogey. The 
high month for this service was in 
May and the lowest was in Novem- 
ber. There was also considerable fluct- 
uation in other months because of 
weather conditions 


Tire Sales: The bogey for tire sales 
is set up as $20 while this station 
had sales amounting to $32.73. The 
low month was November with the 
peak being reached in July. It is very 
probable that a large part of the 
July sales resulted from the rumors 
that became widespread immediately 
after the opening of the Korean 
campaign, to the effect that tires 
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MR. PETROLEUM JOBBER— the 
average motorist stops at his serv- 
ice station between 65 and 125 
times a year—or an average of 95 
times. That's how many times he's 
your TBA prospect —and it gives 
you an idea of the tremendous po- 
tential of your TBA sales program. 
Your choice of TBA items is an 
important decision. Get the best 
in automotive chemicals. Get 
Wuiz products—the lab-tested, 
time-tested, sales-tested products 
that will help you build a solid, 
volume TBA business! 

Remember! Regardless of the 
size of your business operation, 
there's a profit opportunity for 
you in the wholesaling of Warz 
chemicals. 


Check These WHIZ 
Sales Advantages 
A Complete, Top-Quality Line 


Above Average Profit Margins 


Strong National Consumer and 
Trade Advertising 


All Items Fair-Traded 


lLab-Tested, Time-Tested, Sales- 
Tested Products 


Free Displays and Sales Helps 


mat yon 
Fluids, 
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R. M. HOLLINGSHEAD CORPORATION 
LEADER IN MAINTENANCE CHEMICALS 


777 Cooper St. * Comden 2, N. J. 
W erehovses. Chicago, Dalles, Son Francisco 


WHIZ Business is Big Business! 
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44LIING Battery Sales: 
$12.71 wort? f batt against a 
f 36 nd October 
equally ‘ months while sales 
at their rht in December 
Accessory Sales—These include a 
ar accessories and replacement parts 
and such merchandise in cans, as 
polish, insecticides, lighter fluid 
Here thé bogey gives a figure 
against the station sales of 
The month of March was the lows 
but still above that of the bogey, w 
July as the high month, n 
March 
Other Services: This in 
inor car repairs and adjustn 
repairs, battery 


hig : n ect ber 
Total Annual Sales: 
ial sales of all departmer 
s conventional s 
d to $136.96 per 1,000 gals 
ompared wit the bog 
viously stated the 
ympany wit! 
sales 
company 
anced sellin 
The high nth fo 
dollar sales was July and 
was February 


Summary: Fr 


Showing fluctuations by months, of gross 
dollar sales for each class of service. The 
above curves are not relative as to dollar 
value but are relative as to depressions 


peaks and general trend of business 


MILWAUKEE VALVE COMPANY 


MILWAUKEE 7, WISCONSIN 60 . . PETROI 
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there emerges a reasonably definit« 
pattern of the monthly fluctuations of 
the volume of dollar sales by such 
factors as the weather, volume of 
tourist traffic regular customers 
away on vacation, rumors of short 
ages, et« 

Any dealer who has broken down 
his business into departments similar 
to the above and in the same detail 
and who keeps inventories and dis 
bursements four merchandis¢ labor 
utilities and maintenance, and distrib 
utes them to the proper departments 
can quickly tell at any time if any 
department is making or losing 
money and, if losing, apply the proper 
re medy 

The foregoing also demonstrates 
how one dealer has developed his 
business by the adoption of sound 
business principles and aggress.v« 
selling without high pressure or over 
selling 

It is very probable that there aré 
many dealers who have equaled or 
even exceeded the above performan-« 
At the same time there are thousands 
of dealers who have fallen below the 
bogey and in the majority of cases 
they have just as good a location with 
just as much potential business and 
no tougher competition but do not 
sell 


Potential Sales: It would be inter 





PREST-O-LITE 


esting to compare the actual sales 
f this station with the potential 
business of the normal trade terri 
tory of the station. It is extremely 
hard, except in rare cases to deter- 
mine the boundaries of the trade ter 
ritory of any station. When this is 
done, it requires a careful survey 
as to the number of cars in the ter 
ritory and finally the results must be 
adjusted to conform to local condi- 
tions which have an effect on the 
station gallonage 

This station has customers who 
come regularly from five or six miles 
outside of the station's normal trade 
territory. Also, there are a number 
of car owners in the territory who 
have for years patronized stations 
near their places of business and 
which are several miles outside of the 
territory 

Again, at certain seasons the sta- 
tion handles a considerabl 
of tourist businessthe amount of 
which is always problematical and 
could not possibly be revealed by any 
study of the potential business of an 
area. The same thing applies to trans 
lent cars passing the station 


amount 


A great many of the surveys or 
studies that are complied for guid- 
ance in the marketing of petroleum 
products, and related merchandise 
are developed by the use of certain 


BATTERY 


FOLEDO |, OHIO 


COMPANY, 


basic factors. These factors are fun 
damentally sound but the figures and 
values assigned to them are not too 
accurate in most cases, and in some 
instances they contain variables 
which undergo considerable change 
over the period of a year. The results 
thus obtained are intended to be po- 
tential or actual sales for various 
classes of merchandise or service, of 
the entire country for the 
of a year, but it will not work 
out in actual practice and does 
not seem fair to judge the perfor- 

ance of a dealer on the basis of such 
figures. At best they are only esti- 

ated averages 

These theoretical averages are sel 
dom applicable to any state and even 
less seldom to an individual station 
This is not intended to imply that 
such figures have no value or that 
they should not be used, but they 
should be pretty carefully adjusted 
to meet the conditions surrounding 
each station 

There is one factor that 
practically every unit by 
ts sales in every 

given no consideration in 
studies of potential sales 


period 


effects 
lowering 
classification and 
these 


Car agency records indicate that 
at least 50% of the owners of new 
cars in urban areas return regular 
ly to the agency for every thing ex 


Y Your AB YL program 
nCMs A nationally advetised 
baller Y line, gy tesstve bales 

assistance ant cher 


ME echandising help ASUS 


ING 
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Table 1—How Station Compares with Majors’ Potentials 


flees ' “2 “3 


If somebody drives in for a new tail light, 
you may think the profit is pretty moderate But try 
to keep your mind on the huge total of $40,000,000 
which will be spent for lamp replacements this year. 

And make up your mind to get your share 

Look for worn, oil-soaked wires. Rewiring 
jobs are always profitable Search the car for other 
dead lamps Get the customer LIGHT-—CONSCIOUS and sell 
him a replacement kit—and maybe a spotlight, back-up 
light and other accessories. 


TUNG-SOL is good enough to be used as original 
equipment on most leading cars Have TUNG-—SOL on 
your tongue when your jobber's salesman calls. 


TUNG-SOL 


AUTO LAMPS ZR 


SIGNAL FLASHERS + ELECTRON TUBES \ 


154 
= es 


TUNG-SOL LAMP WORKS INC., NEWARK 4, N. J. 


© Chicoge ° a © Denver © De *® Los Angeles © Nework * Philodelphic 





pt gasoline for a period of at least 
three months, and many continu 
return for the life of the car. This 
5S more prevelant for cars in the 
higher priced bracket than those ir 
the low price field. In rural areas this 


percentage is from 75° to 85% 


Another large group trades exclu 
sively with large garages of good 
reputation because of the unclean 
onditions, poor service and discour 
tesy that existed in service stations 
from 1942 to 1948. At the present 
time there are many indications 
msiderable sliding back into 
same slovenly conditions. Many 
men scoff at these conditions and 
say they have no effect on statior 
sales. It is high time that they be 
came realistic 


Sales Potential Comparison: Th: 
above tablk interest in mak 
ing comparisons of the single statior 
with national potential sales 


All figures are in dollar sales 
1,000 gals. of gasoline and where th« 
Classification of sales potential stud 
ies were different from those used 
by the station, they have been re 
grouped to correspond with the sta 
tion. This was done very carefully 
and it is believed that no figure con 
tains an error greater than 1 


Column 1, is from the study of na 
tional potentials as used by one of the 
major oil companies. Column 2, is also 
a study of national potentials used 
by the Shell Oil Co. and taken fron 
an article by an NPN staff writer 
and was in the issue of March 7 
1951 (p. 68). Column 3, was also tak 
en from the same article and is an 
estimated increase or decrease in the 
various class of sales for 1951. This 
is predicated on an increase of a lit- 
tle over 3 million passenger cars in 
1951 over 1950, but with each car 
using 18 gals. less gasoline per car 
than in 1950. Column 4, is the bogey 
set up by the Union Oil Co. for bal- 
anced selling in its sales territory 
Column 5, is actual dollar per 1,000 
gals. of gasoline sales in 1950 by the 
station being studied 


From the above table it will be 
ed that figures for the station 
column 5, have exceeded the Union 
Oil Co. bogey figures by substantial 
margins in everything but crankcas¢ 
which is only slightly below the 


ogey 


By comparison with the national 
figures of columns 1 and 2 the station 
was higher in chassis lubrication and 
in washing and polishing, slightly 
lower for crankcase oil, tires and bat 
teries and considerably below for ac 
essories and other services At the 
same time it is a fact that this is 
a consistently earning station and 
has given the dealer a very excellent 
income 


It is ted that a dealer 





A complete line of Passenger and Truck Tires 
...and Every One a THOROBRED! 


Daytom wiper 


iUST 
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If it’s petroleum-powered... 
there's a GLOBE to make it go! 


ASS distribution or original equipment . . . 40 basic 

Globe sizes and types offer you wide choice for every 
application. In addition, special models are made for special 
needs. Low freight costs and quick service are yours, too, 
from 13 factories strategically placed near your markets. 
Product uniformity is another Globe advantage. All 13 
factories employ identical standards, processes and equip- 
ment, You get Globe reputation. 26 years of engineering 
achievement have made these batteries known ‘round the 
world for “spinning power”, split-second starting and 
longer life. In fact, whatever your requirements, you'll 
meet them better with Globe-Union built batteries. 


GLOBE-UNION INC. Milwaukee 1, Wisconsin 


st Moss 
t. © Memphis 


Bottery Prod » Plonts At 
© Cla i, Obie © Delles, Texas © Ems 


Tenn. © Mineral Ridge, Ohio © Oregon City 
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push the petroleum products of his 
supplier but Dy the same token the 
dealer is interested in selling such 
merchandise or service as will bring 
him the greatest profits 

The above figures tend to prove the 
contention that such figures, when 
compiled on a country wide basis or 
for ome station of the country, will 
not hold true in any other given sec- 
tion of the country or to any other 
single station 

It would be helpful in determining 
how to apply such figures, if it were 
known how many orthodox stations 
equaled or exceeded the figures of 
column 1 or 2 during 1950 

Table 2 is a study of annual gross 
sales in dollars, in terms of percent 
ages of such sales applicable to each 
type of service. Column 1 is the po- 
tential of the entire country and de 
veloped from the same source as the 
figures in column 1 of Table 1 and is 
used as a bogey Column 2 shows 
the actual annual gross sales of the 
station under discussion in this ar- 


ticle 


Table 2 
Item 
Gasoline 
Crankcate 
Chaasis jbubricatior 
Wash and po 
Tires 
Batteries 
Accessories 
Other services 
1Nationa!l potent 
same aa ( 1 

2 Based on actua 


tion studied 

In using this somewhat doubtful! 
method to compare the station with 
the bogey it will be seen that the 
bogey was exceeded in a greater or 
less degree in five out of the eight 
classes of service Crankcase oils 


fell only 0.2% below the bogey and 








This is the new display rack which holds 
12 AC oil filter elements. It is of steel 
wire with all metal wop pane) in orange 
and blue, and there are built in loops 


for hanging on the wall 


AUGUST 1, 1951 


accessories and other services fell 
considerably further below but not 
so far as to be considered bad 


Table 3 is a study of the annual 
total sales expressed in gross profit 
dollars with the percentage of such 
sales applicable to each class of serv- 
ice. Column 1 is the potentia) an- 
nua! gross profits for the entire coun. 
try and is developed from the same 
source as the column 1 of Tables 1 
and 2, and is again used as a bogey 
Column 2 shows the actual annual 
gross profits for 1950, in dollars and 
expressed in percent of total gross 
profits for the station being discussed 


Table 3 


Other serv e 
*l--Same # e 
1 and 2 
2 f total gr . 
In using this method it must be re 
membered that the gross profit on 
some classes of merchandise will vary 
considerably in different sections of 
the country and in some cases is con- 
trolled by the quantity purchasing 
power of the dealer Also that it 
gives a reasonably true picture when 
applied to a full years business and 
not as figured for any particular 
month 


In the above table the station ex- 
ceeded the bogey in five of the eight 
classes of service. Crankcase oil was 
only a fraction below the bogey but 
accessories and other services were 
considerably lower It should be 
stated that the sales of accessories 
could be increased to a large portion 
of the stations regular customers. It 
is also a fact that this dealer per- 
forms many services for his custom 
ers and for which other dealers make 
a charge but this dealer charges noth 
ing or only a nominal charge and 
considers that he is steadily building 
good will which will show a profit by 
increasing sales in other departments 


Some time ago (Oct. 5, 1949, p. 28) 
NPN published a circular chart with 
the statement, “This gross profit dol- 
lar is based on what most dealers 
consider a balanced selling job.” The 
chart was not broken down so that 
it could be regrouped to correspond 
with the classification or departments 
of the station being studied but did 
give gasoline 51.1%, motor oil 10.1%, 
TBA 11.9%, and other services 25.1% 
Gasoline appears to be rated too high 
and motor oil is not too much out of 
line, with TBA and other services as 
far too low 


Regardless of the yardstick used 
it is believed that the station which 
has been ana!yzed has come close to 
a balanced selling job 


Safety is Basic, too! 





DESKIDDING 
belongs in 
your TBA PROGRAM 





for Avte, Bus ond Truck Tires wp te 17 00 « 24” 


P eco DESKIDDING makes ail 
tires safe . converts ordinary tires 
(new, used or recaps) to premium- 
riced safety treads. Makes your out- 
et a complete one-stop Service Sta- 
tion with increased profits 


Peco Tire Deskidding is a simple, 
fast operation. Even an unskilled 
workman can do it. Deskidding adds 
comfort and safety to driving. Most 
important, Peco deskidding actually 
increases the safety-life of tires. Fol- 
low up each tire sale you make with 
Peco Safety Deskidding Service for 


* SURE-GRIP STOPS 
* ALL-WEATHER SAFETY 
* INCREASED MILEAGE 


PECO MANUFACTURING CO. 
20 W. Berkley St., Philedeiphic 44, Pa 


Send me, without cost or obliga- 
tion, information on Peco Tire 
Deskidding Equipment. 

Name 


\ddreas 


City, Zone, State 
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NEW RETREAD PLANT opened by two oil jobbers occupies one-story 


Independents Open Tire Re-tread Shop 


By NPN Staff Writer 


A new tire re-treading plant has 
just been opened in Cleveland by the 
principals in two oil jobbing con 
cerns engaged in distributing gasoline 
and fuel oil under the Hi-Speed brand 
in northeastern Ohio The new ven 
ture, known as Commercial Tire & 
Tread Co occupies a one-story ce 
ment block structure about 100-ft. x 
0 ft. on land at the rear of a Hi 
Speed service station, with an en 
trance ma side street 


Commercial Tread is a partnershiy 


ne V. Sanner, presi 


RETREAD SHOP is equipped with molds and other wols two handle large truck tires 


dent of Olympic Hi-Speed Corp., and 
Charlies T. Minshall, vice president 
and general manager of Pocahontas 
Oil Corp It is expected the new 
plant will provide Hi-Speed dealers in 
the area with retreading service, and 
since the two oil jobber companies 
together have over 400 outlets, it is 
hoped that a healthy volume of busi 
ness can be developed through them 


Tire MoldsInstalled in the new 
plant is a complete line-up of the 
latest design Heintz molds with ca 
pacities up to the largest on-the-road 
tires The object, of course, is to be 


in a position to handle re-tread work 


as well as the smaller passenger car sizes 
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structure on owned land adjacent | corner service station 


for any size trucks, since truck op- 
erators are always a good field for 
re-tread business 

So that dealers and customers can 
be given prompt service on the larger 
tire sizes, a fleet of six power 
trucks has been fitted up with such 
power equipment as a pnuematic lug 
wrench, and a large capacity air com 
pressor In addition a stake body 
truck will furnish pick-up and de 
livery service to stations 


Spur to DealersIn charge of the 
retreading business is Glyn McCord 
manager, who has a background of 
some 20 years with tire distributors 
who have operated large re-tread 
shops He believes that service sta- 
tion operators will gladly go after 
re-tread business if they can be as 
sured of getting nothing but a top 
quality job that will not cause them 
any embarrassment with their cus 
tomers. For that reason the re-tread 
service offered to dealers, sold under 
the trade name of Hi-Tred Process 
will have as a chief talking point, a 
new tire guarantee as to materials 
and workmanship 

Since both Pocahontas and Olympi 
listribute Lee tires, Commercial Tire 
will also stock and sell this line 
Only limited facilities have been pro 
vided at the re-tread plant for new 
tire inventory, so that the principal 
stock of new tires will be the TBA 
warehouse of Pocahontas Oi] Co., a 
few miles distant Retread camel 
back will be supplied by Lee 

It is contemplated that, as the 
need develops, a sales force of per- 
haps as many as four or five men 
may be organized tu make regular 
calls on service station operators and 
fleet accounts 

Cost of the new plant is not re- 
vealed, but is thought to be in the 
neighborhood of $100,000, not includ- 
ing the truck fleet 





The Great Ma-Candiiny 


U.S. ROYALS 


Utmost in Tire Rubber Economy 





U. S. Royal sales by dealers have broken all tire 
industry records—in the quality and profit levels 
at which the tires have been sold. Nothing could 
be more reassuring for the future. 


UNITED STATES RUBBER COMPANY 
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A window display of a line of car wax 


box om one of the older San Francisco service stations 


iled by the manufacturer are 


ties un with the counter 
window box m a San 
of Seandard Stations 


Tire Company Shifts Officers 


Mansfield Tire & Rubber C Mans 
fleld Oni has re-aligned its toy 
executive staff to fit in better with 
broader perations resulting in part 
from the quisitior f the Inland 
Rubber C “hicag and an oper 
ating arrangement with Pacifi live 
& Rubber f Oakland, Cal 


fTman 





up in a Standard Stations, Inc. window 


Special counter displays pro 


mounted at driver's eve level 


becomes vice president in charge 

sales > P. Stephens is secre 
ry of the mpany and Boyd Weavy 
S now treasurer 


More for Tire Money 


Back in 1912 a 30 x 3%, tire had a 
list price of $23.25, tax included. That 
was then the “popular” size, as 

is the 6.00 x 16 is today The 4-ply 
U. 8S. Rubber Co. Royal Deluxe in the 
latter size, has ist price today of 
Furthermore 
the average or expected mileage of 


$21.22, tax inclu 


the old 30 x 3! tire Was around 
1000 miles whereas today 
miles is not at all unusual. The price 

mparison was dug out of the old 
records by Herbert D. Smi I. 8 


30.000 


Rubber manager of petroleum mar 
keter 
query 


sales, in answer to a recent 


Major Brand Polish 


Some Sun Oil C service stations 
window display of 
fast-action car polish which Sun is 
now marketing in a package bear 
ng the Sun private brand From 
time to time it has been forecast that 
a number of oil marketers had plans 
for a private brand polish, but only 
made their appearance 


are showing a 


a few have 
up to now 


Tube Company Promotion 


Edward P. Atwood has been mack 
president of the Durkee-Atwood Co 
Minneapolis, succeeding his brother 
H. CC. Atwood, who continues as 
hairman of the board. The 
manufactures both inner 
fan belts 


company 
tubes and 


Change of Address 


General offices of the Electric Stor 
age Battery Co., manufacturer of Ex 
ide batteries, located for many years 
past in the old battery plant at 19t! 
aod Allegheny Ave Philadelphia 
have now been moved to a downtown 
location Headquarters are now it 
the upper six floors of the Robinsor 
Bidg., at 15th and Chestnut Street 


Filter Plant Opened 


The Fram Corp., Providence, R. I 
has opened a new Midwest plant in 
Greenville, Ohio, to manufacture its 
Cel-Pak and Filcron oil filter car 
tridges, as well as complete filters 
The plant's location is felt to be con 
venient to automotive manufacturing 
centers in Michigan and Ohio, as well 
as to many distributing outlets. Other 
Fram plants are located at Paw 
tucket, R. I Portsmouth, N. H 
Jacksonville, Fla Mich.; and 
Indepencenc Kan 


Otsego 


New Silicone Polish 


Gleem is one of the newcomers 
to the silicone car-polish field which 
appeared in some eastern test mar 
kets last yea The manufact t 
E. F. Drew & Co., New York, is ay 
parently determined to make it a real 
competitor in this somewhat 
crowded field, judging by the a1 
of advertising and promotion the 
product has received so far this y« 


Filter Installation Chart 


new type of wall chart contain 
installation data on 

filter refills has been made availablk 
to all outlets handling its products 
by Purolator Products, Inc A filter 
identification page shows cutaway 
drawings of both Purolators and con 
petitive Silhouettes and d 
mensions enable a dealer to identify 
most of the popular filter housing 
no matter how dirty or disfigured 
and the correct Purolator refills for 
then 


filters 


A suggested dealer's stock inven 
tory, based on the national flow pat 
tern, is a handy guide both for re 
ordering, and for taking inventory 
In addition, a set of gasket specifica 
tions helps dealer to insure tight 
seals after refill installations 


PETROLEUM 
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“Auto-Lite wire ond cable AUTO-LITE 


AUTO-LITE 


ka cope wr-cak ne 


beautitely packaged... SPARK PLUG WIRE 


\ 





It will pay you to switch to the Auto- 
Lite Wire and Cable Line . . . the com- 
plete line—Steelductor Spark Plug Wire, 
Flextrand Primary Wire and Auto-Lite 
Power Line Battery Cable with the new 
Power Line Terminal that holds tight. 


Sign up today with Auto-Lite for the PLUS PeVinstoanes 


best dollar-making merchan- 


dising combination in the in- BATTE RY 


dustry. Write directly to 


Tue Evecrric Avuto-.Lrre Company 
Merchandising Divison 
Toledo 1, Obie Toremto, Ontario 


- 





The Auto-lite Wire and Cable Catalog, 
giving complete specifications for every 
automotive vehicle, is available on request. 





BACKED BY THE BEST ADVERTISED NAME IN THE AUTOMOTIVE 
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ter ; ; 
ATTENDING MEETING of Georgia Independent Oilmen's Assn. convention for the 
first tame, at Savannah, July 14-14, left w right, are Dewey Durrence, Durrence Tire 
& Oil Co. A. A. Hourey and W. A. Myhand, of Myhand & Hotrey, 
Lagrange, Ga 


Waycross, Ga 


A NEW MEMBER of the board of directors of the Georgia Independent Oilmen's 
Morris D. Pierce, left, Pierce Oil Co., D. Perkins, 
Perkins Oil Co., Dublin, Ga.; meet a board charter member, D. B 

left, Bros. Co., 


Assn., Chamblee, Ga., and jobber G 


center, Launwus, 


Launtus Monroe, Ga 


5 


a 


MORE FIRST TIME visitors to Georgia jobbers’ convention at Savannah are welcomed 
Left to right, are M. S. Rainey, Jr., Eatonton Oil Co., 
Mathews, Mathews & Co., Wrightsville, Ga.; and J. C. Taylor, 
Fuel Oil Co., Atlanta 


by a major oil company man 
Eatonton, Ga; J. ¢ 


Arkansas 
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Mr. Eddy Mr. Astrup 


Selwyn Eddy, manager of Shell's 
New York marketing division, has 
been appointed general sales manage! 
for the Midwest, a newly created mar 
keting position 

B. C. Astrup will become manager 
of the New York division. He was 
formerly assistant general sales man 
ager in New York 

Shell, until creating this new posi- 
tion, has had only two general sales 
managers, one for east of the Rock 
ies and one for the Pacific Coast 
states 

Mr. Eddy, rising steadily with Shell 
since joining the company in 1925 
will, as Midwest general sales man- 
ager, help handle increasing sales in 
the Midwest and improve co-ordina 
tion between New York headquarters 
and marketing divisions in that part 
of the country 

Mr. Astrup has held marketing po 
sitions on both the East and West 
Coasts since starting with Shell in 
1924. He became assistant 
sales manager in 1945 


general 


. . . 


The American Petroleum Institut« 
has presented its accident prevention 
award to personnel of Sun Oil's auto 
motive laboratory in Marcus Hook 
Pa. The API award is given only 
when an industrial unit reaches one 
million man-hours without a disabling 
injury 

. > 

Anthony F. Conte, president of 
Trenton Oil Co., Inc., Trenton, N. J 
says that company has added 15 new 
locations 

> . . 

B. A. (Burt) Brokaw, director of 
the Minnesota State Petroleum Divi 
sion has resigned to take over a new 
position with Deep Rock Oil 

Brokaw’ s 
industry of 
honor him with a 
dinner on Aug. 9 

> > > 

Samuel S. Hall, Jr., of the Husky 
Oil Co., Cody, Wyo., has been ap- 
pointed vice president in charge of 
finance 


In recognition of Mr 
services, the petroleum 
the Northwest will 
testimonial 
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pienics 
parties‘ 
vacations ... 


a source of profit for you 


Somebody sells your customers 
Coca-Cola for their picnics, beach 
parties, week-end trips. Somebody 
makes a profit from your customers’ 


desire for refreshment. Why shouldn't 
that somebody be you? 


Handling Coca-Cola by the case and 
carton is providing extra profits for 
thousands of service stations. It's a serv- 
ice regular customers welcome, . . and 
a way to welcome new customers. Ask 
the Coca-Cola route-salesman to give 
you all the details. 


DRINK 
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RHODE ISLAND OM 


Campbell, OIC New England district 


right are W. W. Gerula, Gulf; J. J. Gill, Petroleum Heat & Power Co.; ¢ 








meeting in Providence recenily 


representative 
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W.." 


and W. J 


Schoenhardt, Sun, 


vine, Texaco; and J. C. Tilley, Sun 


N. A. Bartram, president of The 
Bartram Oj C Youngstown, Ohio 
has added a new 200-gal. fuel oil 
truck and a 4,200-gal. semi to trans 
port materials 

Aside from his fast growing job 
bing business, Mr. Bartram finds tims 
to be on the board of directors and 
chairman of the spastic paralysis pro 
gram of the Elks, and belongs to th« 
Masons, Rotary Club, chamber of 
commerce, and the south side and 
west side merchants associations 


Leroy Donald, Lion Oil's admini 
trative assistant to the vice president 
in charge of chemical sales, has been 
promoted to the newly created posi 
tion of sales manager for the chemi 
eal division 

Richard W. ldthwaite has been 
named an assistant sales manager of 
the chemical division, and George C. 
Cook will assume the duties of ad 
assistant to the vik 
president in chemical sales 


ministrative 


. . . 


Undertaking the second phase of 
its planned oil industry study, 25 
members of the Denver chapter of the 
Desk and Derrick Club recently went 
on a geologic field trip through th 
Julesburg Basin 

George R. Downs, research geolo 
gist for the Carter Oil Co., conducted 
the trip for the girls who represented 
15 different oil companies operating 
n Denver. Another field trip is being 
planned for August 


Shown seated left tw right are R. H. Clarke, Jr., Socomy-Vacuum; J. F 


state OLIC chairman. Standing left two 


Prophet, Texaco; W. R. Martin, Socony-Vacuum; J. De 


Ray C. Hinman, head of Socony 
Vacuum 's legislative department, has 
been elected a vice-president of As- 
sociated Industries of New York, and 
re-elected a director of the associ 
ation 
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FARRELL delivers Standard Red Crown 
..-.@ king size gas buy! 


Farrell semi-trailers—bearing the fa- 
miliar Standard Oil trademark — 
regularly travel the highways of The 
Middle West, delivering their cargo 
to the thousands of friendly, depend- 
able service stations displaying the 
“Torch and Oval” emblem. Farrell is 
proud to serve under the Standard 
crown, prouder still of our own widely 
recognized title of “King of the Truck- 
Tanks.” 

The Farrell name has been associated 


with the petroleum field for over 30 
years and has achieved a reputation 
that is synonymous with quality. Pre- 
ferred brands—not unlike their own 
customers—buy by preference, choos- 
ing Farrell because Farrell gives them 
exactly what they need and want 
in petroleum transportation. Farrell 
Semi-Trailers outlast, out-deliver, out- 
look and out-earn any other trailer on 
the road. You're the man who knows 
. compare .. . choose! 








nothing like ’em 


in het weather 


SUMMER 
LUBRICANTS 


A Complete line of Finished Oils-Blending Oils-Greases E€ Bases 
FOR SALE UNDER YOUR OWN BRAND NAME 


SUN OIL COMPANY * Philadelphia 3, Pa. * In Caoneda: Sun Oil Company, Ltd., Toronto and Montreal 





